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INCE Alvan Macauley an- 
nounced, a couple of months 
back, that Packard was antici- 


pating a blessed event in the 
shape of a “little” car for 1935, 
the whispering gallery has been 
busy making plans for the Pack- 
ard company. But it has been a 
house divided unto itself, some 
arguing that the new job should 
be out in mid-summer or early 
fall, others saying show time. 
Therefore it has been necessary 
for the column to go direct to 
M. M. Gilman, general manager, 
to settle the argument and keep 
the rail birds from arguing each 
other black in the face as to the 
best time for the debut. 


* * * 


SO THE COLUMN can speak 
authoritatively in the matter, for 
Max Gilman is not one to quibble 
or sidestep when asked a ques- 
tion. And he authorizes the 
column to say the stork is ex- 
pected with the new baby the 
first of the year. Furthermore, 
he adds in the way of additional 
feed box information, the regu- 
lar Packard line of big cars will 
come out as usual in the Fall. 
Such frankness on the part of a 
big factory executive, especially 
in mid-summer, is greatly appre- 
ciated by a Paul Pry who fights 
shy of intimacy with Dame 
Rumor, the jade who _ usually 
speaks with a split tongue. 

4 cs * 


HUSTLE AND BUSTLE are 
words a columnist can aptly use 
in writing about activities at the 
Packard plant. With the big line 
coming out soon and an addi- 
tion to the family expected the 
first of the year, it is but natural 
that everyone should be busy in 
anticipation of what lies ahead. 
General manager Gilman is one 
of the busiest. 


With a low priced line to offer 
as a mass production side part- 
ner to the old and world-wide 
famous quality cars the company 
always has marketed, Packard 
admittedly is in position to en- 
large its dealership group for the 
coming year. I should say that 
it has an opportunity to triple 
the number of outlets it now has 
through the company adding the 
little fellow. I’m looking for the 
line starting forming on the right 
just as soon as details and prices 
are officially announced. 

* * + 


JUST AS Fisher Body through 
its guild is educating the youth 
of America in craftsmanship with 
its annual miniature coach con- 
test, so is Chevrolet contributing 
to the cause by sponsoring the 
All-American soap box derby, the 
finals of which are to be run at 
Dayton, Ohio, Aug. 19. The trials 
are to be contested in 40 different 
cities and some 25,000 boys be- 
tween the ages of seven and 15 
are expected to compete. Chevro- 
let dealers throughout the coun- 


(Continued on Page i%, Col. 2) 


Dealer Code Cuts Teeth 


Retailers Code Budget Ratified 


Members to|Studebaker Reorganization 


Pay $4 Each!) Plan Wins First Round 


Under Plan 


Administration Cost For 
Year is Estimated at 


$132,204. 


Washington, July 27.—Virtually 
no objections to the $2,500,000 
code administration budget pro- 
posed for the country’s approxi- 
mately 40,000 automobile retailers 
were voiced at the budget rati- 
fication hearing conducted here 
this week by the National Recov- 
ery Administration. 

The budget covers expenses al- 
lotted to the National Control 
Committee and to each of the 54 
State Advisory Committees for 
the period from July 1, 1934, to 
June 30, 1935. W. E. Dunn, NRA 
research and planning advisor, 
pointed out that the average cost 
of the total budget to the indus- 
try would amount to about 2% 
mills in the sales dollar, based on 
1933 new car sales. 

Methods of assessment pro- 
posed varied with different states, 
some using a unit charge and 
others employing flat assessments 
based on volume of business, or 
both. In making up the budget 
for the National Control Com- 
mittee, a charge of $4 per mem- 

(Continued on Page 13, Col. 4) 








Car Financing 
At Retail Gains 
Over Last Year 


Washington, July 27.— Dollar 
volume of retail financing of new 
passenger automobiles, on a daily 
average basis, shows an increase 
of 58 per cent for the month of 
June as compared with June, 1933, 
and an increase of 81 per cent 
as compared with June, 1932, ac- 
cording to preliminary estimates 
released today by the Department 


(Continued on Page 2, Col. 2) 





The Top Ten 


Passenger Cars 





First Ten in Registrations 
as Reported in ADN Today 


1934 Make 1933 

1—278,176 Ford 122,942— 2 
| 2—250,051 Chev. 215,243— 1 
| 8—150,054 Ply. 92,622— 3 


























4— 46,804 Ddge. 31,499— 5 
| §— 39,079 Pont. 40,190— 4 
6— 31,963 Olds. 16,547— 7 
7— 31,895 Hud. 15,955— 9 
8— 28,377 Buick 23,552— 6 
9— 21,464 Stude. 16,202— 8 
10— 12,127 Chrys. 11,691—10 
Total All Makes 
933,892 636,182 






See complete cumulative 
figures including June to 
date, pages 18-19 this issue. 











New York, July 27.——Stude- 
baker’s reorganization plan sub- 
mitted to creditors, bondholders 
and bankers was accepted with- 
out opposition by the representa- 





Quarterly Profit 


Of GM Equal to 
88ce Per Share 


New York, July 27.— General 
Motors Corp. earnings for the sec- 
ond quarter of this year are re- 
ported as slightly under earnings 
for the same period of 1933, de- 
spite substantially increased sales. 
This indicates a lowered profit 
margin. 

Net earning’ spplicable for the 
common stock for the _ three 
months ended June 30, last, 
amounted to 88 cents per com- 
mon share, on the average num- 
ber of shares outstanding, com- 
pared with 90 cents in the second 
quarter of last year. 

For the first half of 1934, how- 
ever, earnings amounted to $1.51 
a share, against $1.01 a share for 
the first six months of 1933, which 
reflected the slim first quarter of 
1933. 

Net earnings available for divi- 
dends for the second quarter of 
this year, including equities in 
undivided profits or losses of sub- 
sidiary companies not consoli- 
dated, amounted to $40,267,090, 
compared with $41,198,169 for the 
second quarter of 1933. 

For the first six months of 1934, 

(Continued on Page 23, Col. 5) 


tives of these groups at a meet- 
ing here this week, it was learned 
today. Preliminaries incident to 
putting the plan into effect are 
now being pushed. 

A meeting of the security hold- 
ers affected is expected to be 
called in the near future to vote 
on the proposal. Approval is an- 
ticipated in view of the fact that 
the majority of these holders 
were represented at the meeting 
this week. Financial houses 
identified with the reorganization 
discussions include Kuhn, Loeb & 
Co., Lehman Bros., and an un- 
identified middlewestern firm. 

The re-organization plan, ac- 
cording to Dow, Jones & Co., New 
York, will probably provide addi- 
tional working capital for Stude- 


(Continued on Pade © Col. 4) 
U. S. and Canada 
' Make 321,956 


Autos in June 





Washington, July 27.—A _ de- 
crease in factory production of 
automobiles manufactured in the 
United States during June as 
compared with May is reported 
by the Bureau of the Census. 
However, as compared with a 
year ago, and 1932 also, June 
production this year showed an 
increase. 

Total factory production of 
automobiles for the United States 
and Canada combined, in June, 
reached 321,956. The figure for 


(Continued on Page 6, Col. 2) 





Temporary Injunction 


Issued in N.Y. Code Case 


New York, July 27.—A tempo- 
rary injunction restraining the 
General Motors Corp., Chevrolet 
Motor Co., and the 


sued today by Judge Harmon 


court in case of the Payne Motor 
Co. The injunction, which will 


be effective until Aug. 6, restrains | 
bidding | 
any bids} 


the defendants from 
and/or consummating 
made to the City of New York 
on some 50 motor vehicles. 

The temporary injunction was 
issued in view of the postpone- 
ment of the hearing in the case 
which was set for today but will 
not be held until Aug. 6. 


The Payne Motor Co., repre- 
sented by Straus & Osserman, 
has alleged that the defendant as 
principal, or as agent, at the in- 
vitation of the City of New York 
offered to sell to the City of New 
York some 50 vehicles at prices 
below the regular price set in 
accordance with said code which 


Chevrolet | 
Motor Co. of New York, was is-| 


| The Top Ten. 


Black in the New York supreme} 





provides that no new car shall 
be sold at retail to a consumer at 
a discount. 








Commercial Cars 





In Commercial Registrations | 
As Reported in ADN Today | 





Make 














| 1934 1933 
1—71,678 Chev. 36,724— 1 
| 2—56,814 Ford 22,040— 2 
3—20,438 Dodge 4,511— 4 
4—14,281 Int'l 9,273— 3 
5— 4,182 G.M.C. 2,598— 5 
| 6— 2,667 Dia.T. 1,546— 6 
| J— 2,505 Reo 1,081— 7 
8— 2,150 White 700— 8 
9— 951 Mack 569— 9 
10— 912 Federal 471—10 
Total All Makes 
180,873 84,092 






See complete five months 
figures including June to 
date, page 22 this issue. 











NRA, Makers 
And Dealers 
Find Accord 


Definite Basis for Settle- 
ment of Vexing Prob- 
lem Suggested 


Washington, July 27.— 
New effectiveness for the 
Trade Pratice Code of the 
automotive retail trade ap- 


peared as a definite and im- 
mediate prospect here today upon 
the conclusion of four days’ nego- 
tiation between dealer represen- 
tatives and National Recovery 
Administration officials. Pro- 
longed a full day beyond the 
original schedule and marked by 
one session in which truck manu- 
facturer members of the National 
Automobile Chamber of Com- 
merce participated, the meeting 
ended with positive action out- 
lined on every harrassing ob- 








stacle to gonuinee™ -tiveness"Or 
the retail code. ” © 
The dealer group, cuustituting 


the Emergency National Commit- 
tee of the retail trade and rep- 
resenting every state code au- 
thority save that of Nevada, came 
to Washington to tell a straight- 
forward story of the practical dif- 
ficulties handicapping adminis- 
tration of the code. Its mem- 
bers, headed by F. W. A. Vesper, 
chairman, left today, tired and 
worn, but confident of concrete 
action which will assure that 
henceforth the code will function 
as it was intended. 

As one outstanding result of the 
sessions the long-troublesome 
subject of fleet sales gives prom- 
ise of final disposition satisfac- 
tory to both retailers and manu- 
facturers. This question came to 
the fore in Tuesday afternoon’s 
session in which representatives 

(Continued on Page 17, Col. 1) 





Name Date For 
Space Drawing 


In ASI Show 


Cleveland, July 27.—The space 





drawing for the Automotive 
Service Industries Show will be 
held in the Hollenden Hotel, 


Cleveland, Friday, Sept. 14. This 
is an event of annual importance 
in the trade and promises to 
carry unusual weight this year 
because of the increased interest 
in the maintenance _ industries 
show. 

From applications already in 
the hands of A. B. Coffman, show 
manager, the 165,000 square feet 
of the New Exposition Hall of 
the Cleveland Public Auditorium 
will be insufficient to take care 
of the requirements of exhibitors. 

The show itself is scheduled for 
Nov. 19-23 in Cleveland under the 
sponsorship of the Motor and 
Equipment Mfrs. Assn., Motor and 
the National Standard Parts 
Assn. 

The space drawing for Sept. 14 
will be preceded by a meeting of 
the joint operating committee. 
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santas “Port of Entry” Law Proves Aid To State 


Highway Stations Check 


Interstate Truck Runs 


Topeka, Kan., 


July 27.—A total of 117,613 motor 


trucks, 69,901 trucks from out of state, were checked on 
crossing Kansas borders during the first quarter of 1934, 
according to a report from the Kansas State Corporation 


Commission Attorney. 


The law has been in effect since the first of the year, 
with 65 inspection stations where trucks are stopped and 
checked. The state official contends that it does not ob- 
struct interstate commerce, and that it has been beneficial 


to the state and to Kansas truckers. 


during the period were placed at 
$112,406. 

While the law is said to have 
proved of benefit to Kansas 
truckers, there is some question 
as to the effect it would have on 
interstate commerce if adopted 
by several surrounding states. 

Following is a digest of im- 
portant features of the act, which 
is held “to promote the safety 
and welfare of the public, the 
preservation and maintenance of 
public highways, . and more 
equally to distribute the payment 
of fees.” 

Port of Entry 

It establishes a port of entry 
board comprising director of 
highways, chairman of corpora- 
tion commission, and director of 
Kansas state department of in- 
spections and registrations, in- 
vested with power to make all 
necessary rules and regulations, 
not inconsistent with or in dero- 
gation of the powers of existing 
commissions or _ state depart- 
ments dealing with highway 
transport. 

The statute requires that every 
motor carrier must enter Kansas 
via one of the highways where a 
port of entry station ,is located. 
The “G¥ive@-isit supply the 
“port” inspector with a card iden- 
tifying the owner of the vehicle 
and giving a description of the 
vehicle and load, and specifying 
point of origin of shipment and 
intended destination. In addition 
the card must indicate gross load 
of vehicle and cargo, rated ton- 
nage, the number of taxable miles 
to be traveled within the state, 
the number of exempt miles, and 
the nature, amount and coverage 
of public liability or other insur- 
ance carried on vehicle or its 
cargo. 

The driver must file at the sta- 
tion a certified copy of his mani- 
fest which also shows the precise 
nature and character of the 
cargo and its weight. 

Clearance Papers 

If the vehicle is found by the 
inspector to be in safe and road- 
worthy condition a clearance cer- 
tificate is issued. No vehicle 
shall be allowed to proceed into 
Kansas until the driver has been 
granted such certificate. Tax 
exempt vehicles will be equipped 
with a large letter “E” plainly 
visible. If the vehicle is regis- 
tered with the Kansas corpora- 
tion commission and it has been 
inspected and proved to be safe 
and roadworthy, a clearance cer- 
tificate of a distinguishing color 
is issued to this carrier. Out-of- 
state carriers registered with the 
Kansas commission will be re- 
quired to pay mileage taxes 
monthly as do Kansas carriers. 

An operator from out-of-state, 
not making regular trips into 
Kansas, is supplied with a special 
permit for the purpose of one 
special trip. This operator is re- 
quired to pay in advance a fee 


under the following schedule 
(provided vehicle has passed in- 
spection): 


For gross weight not exceeding 
15,000 pounds, one and one-half 
cents per mile; between 15,000 
and 25,000 pounds, two cents per 
mile; and in excess of 25,000 
pounds, three cents per mile. 

This operator must be covered 
by liability insurance issued by a 
company authorized to transact 
business in Kansas with a cover- 





age for its operation within Kan- 
sas of not less than $5,000 for any 
one person, or less than $10,000 
for all persons who may sustain 
injuries or be damaged. Viola- 
tions of the law are punishable 
by a fine not exceeding $100 or 
imprisonment not exceeding 30 
days. 


Car Financing 


At Retail Gains 
Over Last Year 





(Continued from Page 1) 


of Commerce. As compared with 
May there was practically no 
change. 

The aggregate volume for the 
first six months of this year was 
77.8 per cent above the first half 


of 1933 and 59.3 per cent higher | 


than the corresponding period of 
1932. 


All percentages presented are 
based on daily average figures 
with each business day of the 
week weighted according to the 
relative volume of business as de- 
termined by experience in the 
trade. Comparison of June, 1934, 
with the same month of previous 
years and the percentage changes 
from May to June in past years 
are shown below: 

Comparisons of June, 1934, 
the same month of previous years 
Comparisons of June, 1934, with 

June, 1934, was 
cent higher than June, 1933 
cent higher than June, 1932 
cent higher than June, 1931 
cent lower than June, 1930 
cent lower than June, 1929 
May-June changes 
Percentages change from May 


58.3 per 
80.9 per 
11.7 per 
25.0 per 
44.2 per 


Se” ere ere + 05 
NE MM teed ee ee +15.3 
RE ra 5 6 'w dasa 3b oie aha +10.6 
I ee oe —11.8 
I I ccs brs cg cs we +0.03 
MR, OME a a pec aa tog eee —0.03 


These estimates on automobile 
financing are based upon figures 
reported to the Bureau of the 
Census by a sample group of 
large finance companies that have 
been in continuous operation 
since 1929. The dollar volume of 
these organizations represents 
over three-fourths of the business 
written by all finance companies 
reporting to the Census and the 
early receipt of their figures 
makes it possible for the 
Bureau of Foreign and Domestic 
Commerce to make monthly esti- 
mates much in advance of the 
regular reports. 


New Westminster Sales 


Above Last Two Years 


Vancouver, B. C., July 26.—Sales 
of new automobiles in New West- 
minster, B. C., for the first six 
months of 1934 show a decided in- 
crease over the same period in 
1933 and 1932, according to the 
Motor License office, Provincial 
police. 

The registration of new and 
foreign cars so far this year is 
503, compared with 217 in 1933 
and 286 in 1932. The number of 
new cars sold and foreign regis- 
trations were not segregated, but 


Collections of fees | 





Gettin’ 


Hotter ° n Hotter 





Here’s Dan S. Eddins, right, vice-president and general manager of 
the Plymouth Motor Corp., and P, C. Sauerbrey, vice-president and 
operating manager, taking a look at the thermometer which tells 
them that on July 26 of this year Plymouth production reached 
261,089 units, one unit more than the entire 1933 production total. 





Plymouth Passes Entire 
1933 Output on July 26 








it is believed that at least 300 new | 
cars were sold in the New West- | 
| in a modern structure with com- 


minster district. 


Detroit, July 29.—More Plym- 
outh automobiles have been pro- 
duced already this year than 
during the entire year of 1933. 

This was the announcement 
yesterday of B. E. Hutchinson, 
chairman of the board of the 
Plymouth Motor Corp. 


During the 12 months of 1933— 
biggest in Plymouth’s history and 
more than 100 per cent greater 
than the production of 1932—a 
total of 261,088 units were built 
at the Plymouth factories. 

With the introductions of the 
1934 models, Hutchinson said, it 
was necessary to speed produc- 
tion to the greatest capacity of 
the factories to meet demands. 
The result was that in less than 


seven months the 1933 record 
was exceeded. 

Increased buying in the low 
priced field was also indicated 
in registrations for the first five 
months of this year, made public 
yesterday. The three leading low 
priced cars registered 72.6 per 
cent of all cars. Last year, during 
the same period, these cars re- 
gistered 67.5 per cent of all cars. 

Plymouth showed a substantial 
increase 
business, Hutchinson pointed out. 
Whereas during the first five 
months of 1933 Plymouth regis- 
tered 13.8 per cent of all cars 


purchased, this year the figure | 


has grown to 16.2 per cent, an in- 
crease of 2.4 per cent over last 
year. 


Overdrive Transmission 
Is Standard on De Soto 





Detroit, July 27.—The auto- 
matic overdrive transmission 
which has been offered as op- 
tional equipment of Airflow De 
Soto cars has been made standard 
equipment according to an- 
nouncement from the factory to- 
day. 

The overdrive attaches to the 
rear of the conventional trans- 
mission and becomes a part of it. 
It comes into operation when the 
car speed reaches 40 miles an 
hour. It is disengaged automa- 
tically when the speed falls be- 
low 40. 

Thus this system slows engine 
speed at high car speed approxi- 
mately 30 per cent according to 
engineers who developed the de- 
sign. It saves gasoline and oil 
and adds to the life of the engine, 
making it run smoother at high 
speeds. 


New Class to Start 


At GM Institute 


Flint, Mich., July 27.—\Selection 
of 150 young men with promising 
technical or engineering ability 
for a two-year training course in 
manufacturing operations and 
other departments of work is un- 
der way at the General Motors 
Institute, Major Albert Sobey, di- 
rector, has announced. The new 
class will start in September. 

Since 1919, such training has 
been given thousands of men now 
in key industrial positions 
throughout the country. Out of 
the early courses, grew the Gen- 
eral Motors Institute, now housed 





plete facilities and shop equip-| 


ment. Students have come from 
every state in the union and many 
foreign countries. 


Brake Mfrs. ae 
31% Sales Increase 


New York, July 27.—Sales of | 
brake linings and clutch facings | 
to the domestic replacement trade | 
were 31 per cent higher during | 


the first quarter of this year than 
in the first quarter last year, ac- 
cording to figures issued by the 
Brake Lining Mfrs. Assn. Com- 


pared with the last three months} 


of last year, first quarter sales 
were up 16 per cent. 

Sales to car manufacturers for 
original equipment showed a 125 
per cent increase because of a 
similar increase in car production. 
The increase in export sales was 
very small, 
four per cent. Sales to chain 
stores and mail order houses were 
24 per cent lower in the first quar- 
ter than during the last quarter 
of last year, while sales to job- 
bers were ’ 25 per cent. 


W ‘lll Pay Sebteede 


Toledo, O., July 27.—Retail buy- 


ing in the Toledo trade area will be} 


benefited in August through the cir- 
culation of $3,500,000 in dividends 
to be paid the depositors of the 
closed Commercial Savings Bank & 
Trust Co. and the Ohio Savings 
Bank & Trust Co. Distribution of 
$1,000,000 to 30,000 depositors 
the old Commercial bank will be 
made Aug. 15. At about the same 
time, the old Ohio bank is expected 


to release about $2,500,000. 


in percentage of total | 


amounting to only} 


of | 





‘Pontiac Boosts 


: _ Output Schedules 


For July, August 


Pontiac, Mich., July 27.—In- 
creases in retail deliveries of 
Pontiac cars in June and during 
the first ten days of July have 
exceeded so greatly the forecasts 
set up for these periods that 
manufacturing schedules have 
been increased by 5869 units for 
July and August, according to 
A. W. L. Gilpin, vice-president 
and general sales manager of 
Pontiac Motor Co. 

“June deliveries,” said Gilpin, 
“exceeded the forecast for the 
month by 1302 cars and brought 
about an increase of 1869 cars 
for the ensuing production sched- 
ules. Then when deliveries for 
the first ten days of July were 
reported it became evident that 
July would run at least 1,000 
ahead of our productions. There- 
fore a second production increase, 
this time of 2,000 cars, was or- 
dered immediately. 

“Only yesterday, upon advice 
of our regional managers from 
all parts of the country who were 
at the factory for their regular 
monthly meeting, the third suc- 
cessive schedule increase in two 
weeks was put into effect. Again 
| the addition was 2,000, thus bring- 
|ing the total up to 5,869 cars to 
be added to the July and August 
factory output.” 


Would Put Safety 
Activities Under 
States’ Guidance 


Washington, July 27—A new 
deal in motor safety education 
has been proposed. Broadly, it 
is one which would correlate all 
safety activities in State motor 
vehicle departments. Also, it 
would provide for their financing 
through the medium of a cer- 
tain percentage of the hundreds 
of millions of dollars which mo- 
torists pay yearly in the form 
of taxes. 

The theory behind the proposal 
is that the improvement of safety 
is a dire national need and that 
| it is a function which belongs to 
the State. There is no implica- 
tion in the suggestion that the 
State is not aware of he need 
and conscious of its responsibility 
in the matter. Rather the feel- 
ing is that better results might 
be achieved if all efforts toward 
this end were integrated under 
the State and expanded in cer- 
tain directions which now are 
regarded as the province of pri- 
vate agencies. 

The type of safety education 
program envisaged is one that 
| would cost considerably more 
| than any agency other than the 
State could bear. It would ab- 
sorb phases of the work now be- 
| ing left to universities, the auto- 
mobile, petroleum and insurance 
industries, automobile clubs, mo- 
tor vehicle fleet operators, civic 
and trade bodies and a host of 
| other agencies. 





Motorist Body to Seek 


Gas Code Price Ruling 


Birmingham, Ala., July 27.—The 
question of whether the Alabama 
Motorists Assn. is violating the 
gasoline code is being discussed 
here and recently Charles D. 
Douglass, president of the Birm- 
ingham Automobile and Filling 
Station Salesmen announced his 
organization had retained legal 
counsel. A petition will be sent 
to the government and an im- 
mediate investigation requested. 

The Alabama Motorists Assn. 
recently opened its second station 
dispensing gasoline at a set price 
and then rebating to members in 
the form of a monthly dividend a 
portion of the retail price. 
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N R A | Declares Hours in Excess New Nicholas Knee-Action Soap Boxer 


Of Code Maximum are Overtime 


New Policy Comes as Result of Misinterpretation 
Of Provisions Governing Averaging 
Under Old Methods 


By WILLIAM ULLMAN 


Washington, July 27.—The practice of averaging maxi- 
mum working hours under NRA codes of fair competi- 
tion, one in which various automotive manufacturing 
enterprises have indulged on a general scale, now is de- 


clared “out” by NRA. 


It has just enunciated an entirely 


new policy in this respect, one which leaves employers 
the opportunity to work their employees overtime but 
discourages the practice by specifying that overtime rates 


shall be paid for hours worked in@®————— 


excess of the code maximum. 

The new policy, NRA officials 
declare, is based upon the dem- 
onstrated impracticality of the 
one now being displaced. The 
latter, designed to provide suffi- 
cient flexibility for peak demands 
with respect to production and 
to meet conditions of skilled 
labor shortages, is declared to 
have proved unsatisfactory in 
operation. 

Experience is said to have re- 
vealed widespread misinterpreta- 
tion of averaging provisions 
which have resulted in contro- 
versies between workers and 
management that have been ex- 
tremely difficult of adjustment. 

The substitute plan is designed 
to give employers and employees 
an opportunity to work out the 
problem of overtime on a basis 
that will obviate controversy due 
to misinterpretation on the part 
of either group. As stated by 
NRA it provides: 

“To the extent that it is im- 
practicable to provide an inflex- 
ible maximum hours limitation in 
view of peculiar seasonal or other 
needs of an industry, a stated 
maximum with a proviso for a 
definite tolerance (on a weekly 
or daily basis) may be provided. 
To penalize abuse, the payment 
of overtimes for hours worked in 
excess of the stated maximum 
but within the tolerance, should 
be required. Where a definite 
tolerance is not sufficient, parti- 
cular defined circumstances (such 
as emergency maintenance and 
repair) may justify unlimited tol- 
erance, with payment of overtime 
for all time in excess of the 
maximum.” 


3,171 Plymouths, 
660 Chryslers 
Sold in Week 


Detroit, July 27.—Deliveries of 
Chrysler and Plymouth cars by 
Chrysler dealers while slightly 
behind the record of the previous 
week nevertheless continued at a 
very satisfactory rate in the week 
ending July 21. 

A total of 660 Chrysler cars and 
3,171 Plymouths were reported at 
retail in that week, representing 
an increase of 7.9 per cent over 
the corresponding week of 1933 
and more than three times the 
volume of the corresponding week 
two years ago. 

For the 29 weeks of 1934 in- 
cluding July 21, Chrysler dealers 
delivered a total of 84,854 Chrys- 
lers and Plymouths. combined. 
This is an increase of 41.4 per 
cent over the 60,000 units deliv- 
ered in the same 29 weeks of 
1933 and of 92.5 per cent over the 
44,069 units delivered in the cor- 
responding period of 1932. 





Rates to Go Up 


Boston, Mass., July 27.—Higher 
rates on automobile liability insur- 
ance, compulsory in this state, are 
inevitable because of an increase in 
the state’s accident ratio, it has 
been disclosed by the State Depart- 
ment of Insurance. Officials de- 
clined to estimate the amount of 
rate increases, but said rates would 
undoubtedly go up in every one of 
the state’s 20 passenger’ vehicle 


zones and seven commercial vehicle 
zones. 








Plymouth Names 
Duffy Successor 


To A. V. Comings 


Detroit, July 27.—John D. 
(“Jack”) Duffy has been ap- 
pointed executive secretary of the 

Plymouth sales- 

men’s league, it 

was announced 
} here today by H. 

G. Moock, Plym- 

outh general 

sales manager 
and head of the 
league. 

The league is 
composed of 
more than 19,000 
retail salesmen 
of the Plymouth 
organization in 

all sections of the country. 

Duffy has been identified with 
the automobile business for many 
years. He started on his first 
job, 18 years ago, with the Vim 
Motor Truck Co., where he was 
retail sales manager for the five 
boroughs of New York. 

In 
Overland as sales promotion man- 
ager and later to Toledo as asst. 
sales promotion manager. He 
was then appointed to an execu- 
tive position with the Willys Co. 
in New York and in August, 1929, 
was appointed regional sales pro- 
motion manager for Buick in the 
eastern states, later being pro- 
moted to the position of sales 
manager of the New York zone. 





J.D. Duffy 


More recently he has been with | 


the Buick-Olds-Pontiae organiza- 
tion in New York until he was 
retained by Plymouth for his 
present position. 

Duffy assumes the position for- 
merly held by A. V. Comings, 
who died last month. 


Australian Trade Status 


1921 he went with Willys-| 





Will Aid Car Markets) 


Washington, July 27.— 
for uncertainty in the wool 
dustry, the economic 
now existing in Australia is de- 
cidedly favorable for the automo- 
tive trade, according to a report 
from E. C. Square, U. S. trade 
commissioner at Sydney. 

The outlook for the sale of pas- 
senger cars, particularly in all 
eastern states, would appear to 
be very good for the coming three 
months and probably for the next 
six months. Sales of motor trucks, 
particularly in the country, have 
notably increased in recent 
months. American type _ pas- 
senger cars are now in an ex- 
cellent competitive position in 
Australia, the report declares. 


C ah Drivers C ‘ode 


Washington, July 27——A 54-hour 
week is proposed for taxicab drivers 
in a code of fair competition sub- 
mitted to the National Recovery Ad- 
ministration this week and set for 
hearing Aug. 1 by E. E. Hughes, 
deputy administrator. Under the 
proposed code owners 
drivers’ 
mum hours and other provisions, 
which include a $13 minimum wage. 
Clerical and mechanical employes 
are limited to a 40 and 48-hour 
work week respectively. The code 
would stipulate that no person un- 
der 18 years be employed in the in- 
dustry. 


in- 


Except | 


situation | 


performing | 
duties must observe maxi- | 
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Hudson Stages 


Econom y Runs 


And Hill Test 


0 =, 


Detroit, July 27—Hudson Mo- 
tor Car Co., as part of its national 
demonstration and challenge pro- 
gram, sent a Hudson and a Ter- 
raplane on an economy run this 
week fom Detroit to Lansing over 
the Grand River route. The Ter- 
raplane averaged 23.98 miles per 
gallon and the Hudson 20.60. Both 
cars were driven without coast- 


ing and under normal traffic 
conditions, including necessary 
stops. 


Detroit newspaper men and of- 
ficials of the Sinclair Refining 
Co., witnessed the start. Five 
gallon gasoline tanks were fitted 
on the running boards of each 
ear. After filling the tanks the 
ears ran until the tanks were 
empty. The Terraplane ran 119.9 
miles on the five gallons and the 
Hudson 103 miles. In the cars as 
observers were Martha Rutila and 
Harry Harding, notaries public of 
Wayne County. 

Acceleration and hill climbing 
tests also were held this week, the 
acceleration tests resulting as fol- 
lows: 

Hudson, 0 to 50 miles per hour: 
Standing start in high gear 13 
seconds. 

Terraplane, 0 to 50 miles per 
hour: Standing start in high gear 
15.05 seconds. 

Hudson, 10 to 50 miles per hour: 
In high gear 10.9 seconds. 

Terraplane, 10 to 50 miles per 
hour: In high gear 12.8 seconds. 

Hudson, 0 to 50 miles per hour 
through all gears 8.5 seconds. 

Terraplane, 0 to 50 miles per 
hour through all gears 11.1 sec- 
onds. 

Hill climbing tests which were 
held at Goodison Hill near Roch- 
ester, Mich., on a dirt highway of 
12 per cent grade resulted as fol- 
lows: 

Hudson, standing start in high 
gear, over the top at 55 miles per 
hour. 

Terraplane, standing start in 
high gear, over the top at 46 
miles per hour. 

Hudson, starting at 10 miles an 
hour in high gear, over the top 
at 57 miles an hour. 

Terraplane, starting at 10 miles 
an hour in high gear, over the 
top at 48.5 miles an hour. 


Close Suninaions On 
Battery Code August 6 


Washington, July 27.—-The dead- 
line for objections, criticisms or 
suggestions concerning the pro- 
posed budget for the electric 
storage and wet primary battery 
industry has been set for Aug. 6, 
the NRA announced yesterday. 

In the application by the code 
authority, the total amount of 
the budget is placed at $42,420 for 
the period from July 1, 1934, to 
June 15, 1935. This is based on 
reported sales for the industry 
during 1933 of $54,000,000. 


T ide Water Reports 


New York, July 27.—In its semi- 
annual report to stockholders, Tide 
Water Associated Oil Co. and sub- 
sidiaries reported for the half year 
ended June 30, 1934, a net profit of 
$2,678,385 after all charges, reserves 
and Federal taxes, equal, after de- 
ducting an amount equivalent to the 
two quarterly dividends on the six 
per cent preferred stock now in ar- 
rears, to 14 cents a share on the 5,- 
629,227 common shares outstanding. 
This compares with a net profit of 
$174,354 before preferred dividends 
in the corresponding period, 1933. 


Gets Railroad Order 


Cleveland, July 27.—Timken Roller 
Bearing Co. has received an order 
from the Chicago, Milwaukee, St. 
Paul and Pacific Railway for 200 
bearings and boxes for 25 new bag- 
gage cars. 
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Detroit, July 27.—Chevrolet ex- 
ecutives made Jack Nicholas, 12- 


year-old youngster from  Indi- 
anapolis, the guest of honor at a 
luncheon at the Recess Club, De- 
troit, on Tuesday. Jack is an 
entrant in the All-American soap 
box derby which will be finally 
decided at Dayton next month. 
There are to be preliminary heats 
in 40 different cities, open to boys 
between the ages of 7 and 15. 
Each boy is to build his own 
racer. In reality, the derby is a 
coasting match, the “cars” being 
motorless. The Broad Ripple 
Chevrolet Jack built has the fol- 
lowing specifications: Make, 1934 
Nicholas; model, Broad Ripple 
Special; passengers, one; wheel- 
base, 67 inches; power, gravity; 
lubrication, by squirt-can to all 
bearings; springs, porch - swing, 





coil; individual wheel suspension 
front and rear; wheels, ply wood, 
19 inches; wheel bearings, roller; 
best grade '%-inch cold-rolled 


scrap iron; tires, 19.5x1, low-pres- 
sure garden hose; tack-on type; 
steering, transverse drag-link to 
single cross-rod; steering wheel, 
salvage; brake, mechanical. hand- 
operated, to drag on pavement; 
hood, combination 5-gallon oil 
can and fly-screen; frame, plank; 
bumper, oak; shock absorbers, 
personal; upholstery, home- 
tanned rabbit skin with integral 
tails; ventilation, all-draft type. 
In the picture are shown, reading 
from left to right: J. M. Craw- 
ford, chief engineer; Felix Doran, 
assistant sales manager; W. E. 
Holler, general sales manager; M. 
E. Coyle, president, all of Chev- 
rolet, and Jack Nicholas. 


Studebaker Reorganization 


Plan Wins First Round 





(Continued from Page 1) 


baker through the sale of new 
securities and will segregate the 
White Motor Co. stock, now con- 
trolled by the Studebaker Corp. 

The announcement of the plan 
followed a statement last week 
showing substantial gains in 
Studebaker sales. In the first ten 
days of July 1,661 units were de- 
livered in the United States, a 
39 per cent increase over the same 
period last year. More than 53,- 
000 units have been shipped from 
the South Bend factories since 
the new 1934 model was an- 
nounced, according to George D. 
Keller, general sales manager of 
the corporation. 

The Studebaker Corp. was 
placed in friendly receivership in 
Federal district court in March, 
1933, with Paul G. Hoffman and 
Harold S. Vance of South Bend 
and A. G. Bean of Cleveland 
named as receivers. Bean was 
president of the White Motor Co. 

Claims against the corporation 
are reported at approximately 
$21,300,000, consisting of $14,861,- 
050 principal amount of six per 
cent notes, about $3,600,000 in un- 
secured bank loans, about $2,000,- 
000 in trade accounts payable, and 
the balance in miscellaneous 
claims. 


Owen-Dyneto Corp. 


Stays in iia 
Syracuse, N. Y., July 27.—Owen- 
Dyneto Corp., which was acquired 
by the Electric Auto-Lite Co. of 
Toledo, O., early in June, will re- 
main in Syracuse and continue 
the manufacture of starting and 
lighting equipment, electric wind- 
shield wipers and other devices 
entering into the production of 
passenger cars and trucks. 
This decision was reached at 
a conference of Electric Auto- 
Lite executives in Toledo, and 
later announced here by Harry 
L. Bill, vice-president and general 
manager of Owen-Dyneto, who 
added: “We are now employing 
160 to 170 persons, and the proba- 
bilities are that we will increase 
operations in keeping with the 
advance in the automobile indus- 
try.” During peak periods the 
plant has employed around 400 
persons. 


| Sales Cc thief Selected 


By Kelly Spri 
Springfield, Mass., 
S. Burke, president of the Kelly- 
Springfield Tire Co. has an- 
nounced the appointment of 
Henry C. Swearingen as general 
sales manager of the company. 
Swearingen has been associated 
with the Kelly-Springfield Tire 
Co. for the past 17 years. Prior 
to his appointment as general 
sales manager he was for 10 
years branch manager and di- 
vision manager for the Middle 
West, with headquarters in Chi- 
cago, having come to that posi- 
tion from the Omaha territory. 


ng field 


Bulg te 27.—E. 


Select Six Members of 
State Truck Code Body 
Chicago, July 27.—Six tempor- 
ary members of the “for hire” 
truck state code authority were 
chosen to serve as the permanent 
code body for the industry at a 
meeting held here this week. The 


personnel and terms of incum- 
bency follow: 
Robert C. Stockton, Chicago, 


and Alvin O. Eckert, Belleville, 
two years; Chester G. Moore, 
Chicago; Elvin Watson, Gales- 
burg; Senator Simon E. Lantz, 
Congerville, and H. G. Ferguson, 
Fairfield, one year. 


W ‘ill Hold Carnival 


Chicago, July 27.—One of Amer- 
ica’s outstanding merchandise ex- 
hibits will be held Dec. 9 to 15. It 


will be known as Chicago’s Christ- 
mas Carnival. 

The exhibit is open to manufac- 
turers having retail sales outlets in 


the Chicago territory. It is run in 
co-operation with Chicago’s retail 
stores and their sources of supply, 
and will enable more than 100,000 
probable buyers to attend. 

Business organizations, retail out- 
lets and the publicity mediums of 
the city and surrounding country 
will aid in the stimulation of a pur- 
chasing crowd at this carnival. 


Trailer Firm Mowsis 


Louisville, Ky., July 27.— The 
Kingham Trailer Co., manufacturer 
of trailer units, has moved its entire 
offices, plant, ete., from Floyd and 


Gaulbert streets, to its newly com- 
pleted plant at 15th and Hill streets, 
erected by the company, to its par- 
ticular requirements. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long ae it 
is tn our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
| interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the tndustry it is pledged to serve, wholly through the 
dissemination of NEWS which ie timely, authentic and of value. 
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“We Do Our Part’’ 


bps part played by the automotive industry in inter- 
ests of national recovery during the first half of 1934 
is brought out in bold relief in the financial statement 
issued this week by General Motors for that period. With 
dollar volume of sales for the first half 63 per cent above 
the corresponding period last year and units sales 50 per 
cent up, General Motors net earnings for the period were 
only 45 per cent above the same period in 1933. 


While other automotive companies have been no less 
generous in their contributions to national recovery the 
GM report is concrete evidence which may be used to 
refute the charges of agitators that industry as a whole 
has not been doing its fair share to promote the general 
good. The purpose of NRA was to increase wages and 
purchasing power and to relieve unemployment. The Gen- 
eral Motors report reveals beyond question that the cor- 
poration has done just that—and at its own expense. 


During the second quarter this year the average num- 
ber of wage earners alone, employed by the corporation 
in the United States, fell only a trifle short of doubling 
the average of the same period last year. Salaried and 
commissioned personnel increased at approximately the 
same ratio. At the same time wage rates were boosted 
to a point where the worker suffered no shrinkage in his 
weekly income as the result of a reduction of working 
hours which made the increased employment possible. 
The comparison for the second quarter is not made to the 
advantage of the corporation, but rather because in the 
first quarter of 1933 the industry was practically at a 
standstill and the comparative increase in the first quar- 
ter this year would reflect unfairly in the corporation’s 
favor. 


With salaries, wages and number of men employed ris- 
ing sharply within its own ranks the corporation also was 
called upon to absorb the increased costs of raw materials 
and supplies which followed wage raises and employment 
increases in the supplying industries. These rising costs 
are reflected in the fact that during the second quarter 
this year the net earnings of the corporation represented 
13.3 per cent of the corporation’s dollar volume against 
21.5 per cent of the dollar volume in the same period 
1933. 


We are confident that when reports from other com- 
panies in the industry are released they will reveal similar 
reductions in net earnings in the face of increased gross 
returns. 


In our estimation the Blue Eagle need have no com- 
punction about retaining his seat on the automotive indus- 
try’s code insignia, with his position aptly selected just 
above the slogan, ‘““‘WE DO OUR PART.” 


Shall We?Add Trucks? 


ASSENGER car dealers who have no truck affiliations 
may profit by reading the answers to our inquiring 
reporter on page 10 of this issue. The dealers interviewed 
are in agreement on the outlook for a good late fall and 
summer trade. R. L. Polk & Co. estimates show truck 
registrations in June in 43 states 45.38 per cent above the 
same period last year and 12.05 per cent above May. With 
a code, similar to the passenger car code, soon to become 
effective in truck retailing, many of the evils of the past 
will disappear. Is it not worth a three-cent stamp to write 
to some leading truck makers and ask them to show you 
how much potential profit you are now passing by? 






CHRIS SINSABAUGH, Editor 


AIR 


By Cliff Knoble 


DVERTISING is blowing your 
own horn. Toot, 
toot!! 
* * *” 

A DETROIT service 
displays the signs: “Tires on 
credit”—“No Down Payment”’— 
“We Take Scrip.” Almost enough 
to make a man mad at himself 
for not needing a new tire. 

* oe * 

A PSYCHIATRIST is a man 
who knows every possible reason 
for criminality except plain, ordi- 
nary cussedness. 

* * 
DAFFY DEFINITIONS 

Employer— The one lone ex- 
ample of a man who has nothing 
to strike for, and no way of doing 
it if he had. 

of * * 

FOR THE THIRD year in suc- 
cession, we've been told that the 
automobile business was leading 
us out of the depression. Never- 
theless, a few stubborn cases con- 
tinue to be just the least bit dubi- 
ous. 

* cd + 

Sidelights: Nomination for one 
of the most courteous and affable 
of gentlemen, in a business that 
is distinguished for its fine char- 
acters—Byron C. Foy, president 
of De Soto. 

* + x 

THE WORST THING about 
faulty brakes is that only dumb 
drivers would put up with them. 

* * ae 


LEMUEL HAWTHORN has an 
idea for these legislators who 
can’t think of any way of raising 
money except by slapping an- 
other tax on the motorist. “Let 
‘em make all owners get licenses 
for their goldfish,” says Lem. 

x + co 


SELLING IS EASY if you di- 
vide your prospects into two 
classes. Then only call on those 
who say “yes.” 

* * 

SAYS ROBERT QUILLEN-. 
“There’s something wrong with 
his product if he can’t sell it 
without knocking the other fel- 
low’s.” Wrong, Robert. It isn’t 
the product that’s wrong; it’s the 
salesman. And if he’s that kind, 
the chances are he can’t sell any- 
thing, anyway. 

* 


+ * 


The fellow who makes sarcastic 
remarks about the inefficiency of 
salesmen is not the man who has 
just been sold something he didn’t 
want. 

* * * 
Sentences never seen in an 
automobile ad: 

“Our brakes could be a little 
better, but better brakes are not 
really required, because this car 
doesn’t go fast enough to need 
them.” 

* * * 

The sixteen-year-old who runs 
around bareheaded and drives an 
open roadster in zero weather is 





brother, | 


station | 
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the son of the old boy who wears 
a toupe, complains about 
draughts, and deplores the soft- 
ness of the younger generation. 

* * * 

Correct This Sentence: “I have 
made at least ten capable sales 
presentations each day for two 
months, and I’m still at the bot- 
tom of the sales force.” 

* * cd 

IT WOULDN'T surprise us a 
bit if one of our brain trusters 
suggested plowing under every 
third used car. 

+ . + 

It certainly seems a criticism 
on the way we drive when news- 
papers make big headlines out of 
the fact that 24 hours passes 
without a traffic accident. 

* a * 

With war clouds hovering over 
Europe, won’t some organization 
pass a resolution making Ed 
Wynne’s suggestion, that the next 
war be run on a pay as you enter 
basis, effective? 
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TOOLS OF THE TRADE: When the customer asks the price of an 
off-standard truck. ‘ 


In This 


Corner 


The vi pressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space 


for voicing their 


opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


A 100 Per Center 


Please allow me to commend you 
for the very excellent Editorial 
“Code or Chaos” in the Saturday 
issue, July 21, of the Automotive 
Daily News. 

I strongly endorse every state- 
ment therein and believe it will have 
the endorsement of every honest 
automobile dealer in this country. 

May I solicit, in behalf of the 
automobile dealers, your active co- 
operation in driving home to the 
manufacturers the necessity of their 
support of the retailing code——A. 
S. Warner, Warner Buick Co., 
Lewiston, Pa. 





Lubrication 

In the July issue of the Marquette 
Lubricator there appears a reprint 
of a section of an article which ap- 
peared in the Automotive Daily 
News regarding the Lubrication De- 
partment of the James Levy Motors 
Co., Chicago, Illinois. The small sec- 
tion reproduced appears so_ inter- 
esting that we would like to read 
the entire article. 

If you can conveniently do so, we 
would appreciate your sending us a 
copy of the issue of the Automotive 
Daily News in which the story ap- 
peared.—J. D. Harrop, De Soto Mo- 
tor Corp., Detroit. 





Contest 

I was very much interested in 
your account of the Hudson, Terra- 
plane, Ford trials at Buffalo, as de- 
scribed.in the issue of July 25 of 
the ADN. 

As a matter of interest on my 
part, could you advise me, first, if, 
in the economy run, coasting was 
permitted or were the cars driven 
under power throughout the run? 
Second, in the acceleration tests, 
was the required fifty mile speed a 
speedometer speed reading? 

My reason for asking these ques- 
tions is to get a real picture of the 
contest. In the old days, our econ- 
omy contests were governed a great 
deal by the coasting qualities of the 
ear, and by the skill of the driver 
in taking advantage of this condi- 
tion. Also, as we all know, speed- 
ometers are not all alike, and a car 
with a fast speedometer will take 
less time to reach a given speed 
than a similar car with a slower in- 
strument. I am taking for granted, 





of course, that the same car was 
used in all three tests—George H. 
Robertson, Theodore Luce, Inc., New 
York City. 





Editor’s Note: Upon checking 
back the above questions with the 
Hudson Motor Car Co., we were in- 
formed that coasting was barred by 
mutual agreement between contest- 
ants before the race. Speedometers 
on all three cars used in the trials 
were checked against each other be- 
fore the acceleration tests were 
made. A variation of less than one 
per cent was revealed, the officials 
state. 


“= Word in 


edgewise” 


By the Publisher 





WATCH FOR THE “PINK 
SHEET”! In your next Wednes- 
day or Thursday mail (depending 
on your mailing distance from 
Detroit) you will receive what we 
hope you will agree is a very 
definite improvement in our serv- 
ice. The Wednesday edition of 
ADN will hereafter be known as 
the “MID-WEEK DIGEST” and 
because it will be printed on-a 
tinted stock to differentiate it 
from the Saturday edition, we 
know our readers will soon affec- 
tionately refer to it as “the pink 
sheet.” 

ea * * 

THIS MID-WEEK Digest will 
be mailed only to paid subscribers 
of Automotive Daily News and is 
intended exclusively for their use. 
Single copies of this edition will 
not be sold and the facts and 
figures which it will contain must 
not be reprinted. The new fea- 
tures added, we trust, will greatly 
increase the service previously 
given by the Mid-Week issue and 
will become a regular edition as 
part of the yearly subscription. 

ed oe * 

IN ADDITION to high-spots of 

automotive news which occur be- 


(Continued on Page 6, Col. 1) 
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WHERE WERE YOU? 


CHEVROLET? PLYMOUTH? BUICK? DODGE? 
PONTIAC? OLDSMOBILE? ... And the others? 


HUDSON ana TERRAPLANE chaiienged ALL of 


you to a public test of Economy, Acceleration and Hill Climbing 
ONLY FORD ACCEPTED!... WHY? 


We made it a wide-open challenge. It 
was published by Hudson and Terraplane 
distributors in newspapers in all parts 
of the country on July 15th. Because we 
believe that it’s high time for FACTS to 
be substituted for CLAIMS in automobile 
selling. Because we think the men and 
women who are buying cars will appre- 
ciate knowing what a car will really DO, 
rather than what someone SAYS it will do. 


So we dared any competing car, includ- 
ing the highest priced, to meet Hudson 
and Terraplane stock models—the same 
cars the public can buy in any Hudson and 
Terraplane showroom anywhere —in a 
series of tests. Tests to prove ECONOMY, 
ACCELERATION and HILL CLIMBING. 


Three cheers for you, Ford dealers! You 
were the only ones who accepted. You 
met Hudson and Terraplane in Buffalo. 
The results are shown at the right. But 
in other cities, Hudson and Terraplane 
ran alone—and how they ran! 


But What About You 
Other Cars? 


Wouldn’t this have been a great chance 
to prove in actual performance all the 
claims you shout in your advertising 
headlines? What a chance you missed to 
let the public “look at all three”! Isn’t 
actual performance, rather than words, 
the best way to prove which is “the most 
economical car in the world”? Can you 
imagine a better “show down plan” than 
this would have been? 


Perhaps you were wise. Perhaps it was 
better to let our challenge go unanswered 
than to face these tests. We'll let the 
public be the judge. 


Now Hudson and Terraplane 
Challenge Again! 


Now we are issuing another friendly 
challenge—this time to car buyers. A 


NEW LOWER PRICES 
REDUCTIONS UP TO $50 









HUDSON MOTOR CAR 


challenge that thousands of men and 
women are going to accept, because it 
can easily mean a lot to them! 


A CHALLENGE TO EVERY BUYER OF A 

CAR IN THE LOWEST PRICE GROUP. Drive 
a Terraplane. Drive it hard. Then drive 
the “other three.” Compare the way they 
handle and LOOK AT THE WAY THEY’RE 
BUILT. Then you'll see why we’re willing 
to back Terraplane against the whole low 
priced field! This big, rugged car can 
“take it,” and KEEP ON “taking it.” Come 
in and PROVE it! 


A CHALLENGE TO EVERY BUYER OF A 

CAR WITHIN $1000 OF HUDSON’S PRICE. 
Drive a Hudson. Compare it with any 
car you have ever driven. If Hudson 
doesn’t show you more than any cther 
car ever did, we'll be good losers. But, 
again, we’re sure we'll win—and that 
means you'll win too! 


This Is a Challenge To You, 
Too, Mr. Dealer 


Look at the amazing records made in 
these “Challenge Week” tests, including 
those on roads and hills with which you 
are familiar. Look at the Hudson and 
Terraplane gain in registrations over 
last year to date — 120.2%. Look at the 
sworn affidavits of Terraplane owners 
that show total service costs, including 
tire repairs, of one-fourteenth of a cent 
per mile for nearly half a million miles 
of driving. What other car can so con- 
vincingly PROVE ruggedness and low 
upkeep cost? Look at the new prices—as 
much as $50 lower. 


Accept our friendly challenge. Get the 
FACTS about Hudson and Terraplane 
from our nearest distributor, or by writ- 
ing direct to the factory. Your territory 
may be one of the few still open. 


and up at factory, for closed models 


COMPANY 


LOOK AT THESE 
RESULTS! 


The only challenge acceptances received 
were from the Ford dealers of Buffalo, N. Y., 
Duluth, Minn. and Burlington, N. C. 


BUFFALO 
ECONOMY TEST 
TERRAPLANE FIRST 24.18 mp.g. 


Ford . . . Second . 22.42 m.p.g. 
Hudson . . Third . 21.20 mp.g. 


HILL CLIMB 


Standing start in high gear 


HUDSON FIRST = 56.63secs. 


Terraplane Second 1min.3.45secs. 
Ford . . . Third Imin.5.40secs. 


HILL CLIMB 


Running start 10 m. p. h. in high gear 


HUDSON FIRST = 52.40sees. 
Ford . . Second . 58.65secs. 


Terraplane . Third . 60.42secs. 
ACCELERATION TEST 


0-50 miles per hr. from standing start in high gear 


HUDSON FIRST = 14.01 sees. 


Terraplane . Second . 17.47secs. 
Ford . . . Third . 18.82secs. 


ACCELERATION TEST 


0-50 miles per hr. through gears 


HUDSON FIRST 9.47 secs. 
Ford . . . Second . 12.045secs. 
Terraplane . Third . 12.055secs. 


Duluth — Ford dealers published their 


acceptance; then withdrew. 


Burlington— Ford dealers published their 


acceptance; then withdrew. 





UDSON *685 - TERRAPLANE *565 
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Truck Industry 


Voting on Code 
Plan This Week 


Washington, July 27.— With 
three elections held July 23 in as 
many states; two held July 24 
and 35 others scheduled before 
July 29, the trucking industry 
this week is taking the important 
step of designating code adminis- 
trative authorities in 40 political 
subdivisions, Florida and Iowa, 
the first two states to conduct 
their elections, held their conven- 
tions last Saturday. 


Representatives of NRA are 
present at all election conven- 
tions, acting, where necessary, as 
arbiters. Members of the na- 
tional code authority of the in- 
dustry also are in attendance at 
the state sessions. 

The three elections held July 23 
were those in Illinois, Maryland, 
and North Carolina. The elec- 
tions July 24 included those of 
Alabama and Missouri. The 
schedule for the remainder of the 
week was: 


Wednesday — Georgia, Rhode 
Island and South Dakota. 


Thursday — Connecticut, 





North 


Carolina, New York, Tennessee 
and Texas. 

Friday-—Arizona, Delaware, 
District of Columbia, Kansas, 


Massachusetts, New Jersey, Ohio 
and Wisconsin. 
Saturday—Colorado, Indiana, 
Kentucky, Maine, Montana, Ne- 
vada, North Dakota, Oklahoma, 
Oregon, Louisiana, Nebraska, 
Pennsylvania, Wyoming, Virginia, 
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When a Low 


Priced Car Was $1,275 





Reminiscent of the Haynes light 
| six, which was the sensation of 
| 1913 because of its sensational low 
| list of $1275, is this old photo- 
| graph which shows the 11 rep- 
| resentatives of as many body 
| building companies who met with 
Haynes executives on May 24, 
| 1913, to bid for the business. 
the property of C. S. Davis, now 
president of Borg-Warner, who 
was there as general manager of 
the Glascock Mfg. Co., of Muncie, 
Ind. Glascock and the Union 
Body Co. got the contract. In- 
cidentally, Davis is now president 
of the Glascock company as well 
as Borg-Warner’s chief executive. 
In the photograph are: 





Minnesota, West Virginia and 
Washington. | 

Sunday — Mississippi and Ver- 
mont. | 


“a word in 
edgewise” 


(Continued from Page 4) 


tween the time we close the regu- | 
lar Saturday edition on Friday | 


evening and Tuesday afternoon 
when we close this mid-week 
edition, this issue will contain (1) 
Complete and revised Registra- 
tion figures by makes and states 
on both passenger cars and com- 


mercial vehicle; (2) Comparative | 


figures of registrations for past 
years; (3) Latest passenger car 
prices; (4) A complete review of 
the automotive industry which 
will give every reader an over-all 
picture of production, factory and 
sales trends. And last, 
from least, a confidential letter 
from Chris Sinsabaugh (dean of 
automotive editors) on what he 
sees from his conning tower atop 


the New Center Building in the | 


heart of the industry. 
* * 


ALL OF THIS last-minute in- 
formation, nowhere else available 
to dealers and manufacturers 
alike, will be compressed into four 
pages so that a few minutes’ 
reading will keep any 
abreast of the latest developments 
in this greatest and fastest-mov- 
ing of all American industries. 

It has taken us more than 


dollars each pays us 
months’ service. We 
are making a big step forward 


for 12 


toward giving you what you want | 


and when you have received the 
first issue we will welcome your 
comments or suggestions whether 
orchids or onions. After all, a 
trade paper, if it is worth the 
paper it is printed on, belongs 
body and soul to the industry it 
serves and of all types of publi- 
cations, it alone is solely depen- 
dent for its livelihood on how 
well it serves that industry. “You 
can fool some of the people some 
of the time” but you never can 
fool the folks in your same line 
of business for very long. ADN is 
laying its foundations on the 
very solid rock of genuine service 
and we present “the pink sheet” 
as another contribution to that 
policy.—G. M.S. 


but far | 


man | 


ai 
year to find out what you, our | 
cash customers, want for the six | 


know we |} 


It is} 


Left to right standing—J. J. 
Parkhurst, LePorte Carriage Co., 
LaPorte, Ind.; Ward Halladay, 
Central Mfg. Co., Connersville, 


Racine, Wis.; H. W. Paton, De- 


| troit Body Works, Detroit, Mich.; 


J. A. Erhart, Portland Body 
Works, Portland, Ind.; O. O. 
Mainor, Carriage Woodstock Co., 
Owensboro, Ky.; 
LaPorte Carriage Co., LaPorte, 


Co., Indianapolis, Ind.; 
nersville, Ind.; A. L. McCullough, 


Carriage Woodstock Co., Owens- 





| Body Works, 


Ind.; A. Noble, Racine Mfg. Co.,| 





| 
| 





| 





advertising and pub- 
licity manager, Haynes Auto Co., 
Kokomo, Ind. 

Left to right sitting—C. C. Adel- 


Crawford, 


sperger, Union City Body Co., 
Union City, Ind.; C. S. Davis, 
Glascock Bros. Mfg. Co., Muncie, 
Ind.; C. M. Lejuste, purchasing 
agent, Frank N. Nutt, chief en- 
gineer, A. G. Seiberling, general 


Ernest Wood,| manager, J. S. Power, draughts- 


man, Haynes Auto Co.; W. T. 


Ind.; W. A. Lyons, Capitol Body} Helfer, Racine Mfg. Co., Racine, 
W. B.| Wis.; 
Ansted, General Mfg. Co., Con-/ order and service depts., L. E. Mc- 


D. L. Watson, manager 
Kenzie, asst. sales manager, A. H. 


Wilhelm, superintendent, A. E. 


boro, Ky.; L. C. Smith, Portland | Starbuck, treasurer and director, 


Portland, Ind.; 


U.S.-Canada Production 
Totals 321,956 in June 


(Continued from Page 1) 


the United States was 308,051 and 
| for Canada 13,905. 


This com-| 


| pares very favorably with the fig- | 


| ure of 325,000 which was 
| estimate put forward earlier 


the | 
in| 


record established for 1934, up to 
June, is better than that estab- 
lished during the full year 1932, 
when 1,370,678 vehicles were sold 
at the factories. 


| Number of Vehicles 


UNITED STATES 





Year Passenger™ 
and Month Total* Cars 
1934 
January 156,907 113,331 
February .......:: 231,707 187,639 
Rw ecdeaw 331,263 274,722 
MMMM casa ceesns 354,745 289,030 
| May . *331,652 273,765 
ESS REAR 308,051 261,852 
Total (6 months) 1,714,325 1,400, 339 
1933 
January ...... 128,825 109,828 
February ......... 105,447 89,976 
[EE es saceanavee 115,272 96,809 
Se kstanxasdes? 176,432 149,344 
Se eiddds@aha 214,411 180,597 
June 249,727 207,562 
Total (6 months) 990,114 833,116 
Ln, i csssans a 229,357 191,261 
August 232,855 191,346 
September 191,800 157,367 
October 134,683 104,807 
| November 60,683 40,754 
| December 80,565 49,490 
Total (year) 1,920,057 1,569,141 
1932 
EE cr aksinwnien 119,344 98,706 
February 117,418 94,085 
ala ee 118,959 99,325 
0 er 148,326 120,906 
BE, cos eneeancace 184,295 157,683 
.e-ssncneaweeee? 183,106 160,103 
| Total (6 months) 871,448 730,808 
age ne | woes 109,143 94,678 
NE an a ah b cie'6-e 90,325 75,898 
September ....... 84,150 64,735 
SEE Si ccsdede’s 48,702 35,102 
TOE ccataea 59,557 47,293 
December ........ 107,353 85,858 
| 
| Total (year) 1,370,678 1,134,372 
(1) Includes only factory-built taxicabs, and 
not private passenger cars converted into 


| vehicles for hire. 
"United States passenger car and truck figures 





| breakdown of the June, 1934, fig- 
| ures shows that of the aggregate 
| factory production 261,852 
| passenger cars and 46,199 
| trucks. 


same period last year. 
sales for the full year 1933 were 
1,920,057. Thus, the aggregate 
for the first six months of this 
year is very close to the total for 
the entire year of 1933. 


revised for the year of 1933, and truck 
| figures revised for May, 1934. 
the month by the Automotive 
| Daily News. 

The total for May, 1934, was 
| 331,652, and 249,727 in June of 
|last year. The total for June, | 
| 1932, was 183,106 vehicles. A} 


were | 
were | 


Total factory sales for the first | 
six months of 1934 were 1,714,325, | 
as compared with 990,114 for the | 
And total | 


Also, the | 


R.! Haynes 








CANADA 
Taxicabs Passenger 
Trucks* (1) Total Cars Trucks 
43,255 321 6,904 4,946 1,958 
44,041 27 8,571 7,101 1,470 
56,525 16 14,180 12,272 1,908 
65,714 1 18,363 15,451 2,912 
*57,887 ee 20,161 16,504 3,657 | 
46,199 a 13,905 10,810 3,095 
313,621 365 82,084 67,084 15,000 | 
18,992 5 3,358 2,921 437 
15,319 152 3,298 3,025 273 
17,803 660 6,632 5,927 705 
26,677 411 8,255 6,957 1,298 | 
33,760 54 9,396 8,024 1,372 | 
42,130 35 7,323 6,005 1,318 | 
154,681 1,317 38,262 32,859 5,403 
38,092 4 6,540 5,322 1,218 
41,441 68 6,079 4,919 1,160 | 
34,424 9 5,808 4,358 1,450 
29,813 63 3,682 2,723 959 
18,318 1,611 2,291 1,503 788 
29,776 1,299 3,262 2,171 1,091 
346,545 4,371 65,924 53,855 12,069 
20,541 97 3,731 3,112 619 
23,308 25 5,477 4,494 983 
19,560 74 8,318 6,604 1,714 
27,389 31 6,810 5,660 1,150 
26,539 73 8,221 7,269 952 
22,768 235 7,112 6,308 804 
140,105 535 39,669 33,447 6,222 
14,438 27 7,472 6,773 699 
14,418 9 4,067 3,166 901 | 
19,402 13 2,342 1,741 601 
13,595 5 2,923 2,361 562 
12,025 239 2,204 1,669 535 
21,204 291 2,139 1,561 578 
1,119 50,718 10,098 


235,187 60,816 


units. 
year 1933 


Auto Co., Kokomo, Ind. 





Canadian Motor 
Exports Double 


In Six Months 


Washington, July 27._-Exports 
of motor vehicles and parts from 
Canada during the first’ six 
months of 1934 were valued at 
$10,369,802, more than double the 
shipments valued at $4,182,084 
during the corresponding period 
of 1933 and already exceeding by 
5 per cent exports for the whole 
of 1933 which were valued at $9,- 
843,361, according to figures com- 
piled by the U. S. Commerce De- 
partment. Foreign shipments 
during the first half of 1934 ex- 


| ceeded also the total for the full 


years 1932 and 1931 and almost 
equalled exports in the first half 
of 1930 which were valued at $10,- 
865,474. 

During the first six months of 
1934, 


creased from 6,951 to 17,633 units 
and trucks from 1,574 to 6,107 
Exports during the total 
numbered only 15,828 
passenger cars and 4,575 trucks. 
Passenger cars valued at less 
than $500 accounted for 77 per 
cent and trucks of more than 
one-ton capacity for 73 per cent 
of total foreign shipments. Ex- 
ports of automotive parts were 
valued at $1,014,745 in the first six 
months of 1934 

During June, 1934, exports from 
Canada of all automotive prod- 
ucts were valued at $2,319,815 
against $1,862,987 in May, 1934. 





compared with the corre-| 
sponding period of 1933, foreign 
| shipments of passenger cars in- 








Canadian First 
Half New Sales 
Totalled 50,000 


Montreal, Can., July 27.—Over 
50,000 new passenger automobiles 
were sold in Canada in the first 
half of the current year as com- 
pared with 30,000 in the same 
veriod of the two previous years, 
the Financial Post estimates from 
figures published by the Dominion 
Bureau of Statistics for leading 
manufacturers and _ registration 
totals for eastern Canada com- 
piled by Might’s Directorate and 
published in Canadian Automo- 
tive Trade. 

Sales for the first six months 
of this year are also considerably 
greater than in the 12 months of 
both 1933 and 1932. In 1933, only 
43,178 cars were made for sale 
in Canada while in 1932 the total 
was 47,616. 

Although this six months total 
falls somewhat short of the 1931 
figure of about 55,000, sales in the 
later months of this year are ex- 
pected to be better maintained 
than in 1931 so that the record 
for 1934 should be close to that 
for 1931. 

During 1932 and 1933, sales in 
eastern Canada, were estimated 
to amount to approximately 70 
per cent of Canadian sales but 
this year the _ percentage is 
smaller owing to greatly in- 
creased sales in the Prairies and 
British Columbia. In British 
Columbia, boom conditions in the 





lumber and mining industries 
and increased employment in 
shipping have been the chief 


factors in the increase. 

June sales in Ontario and 
Quebec, as judged by registration 
figures, numbered 8,346 as com- 
pared with 4,562 in June last 
year. It is interesting to notice 
that June sales this year are 
higher than in May which has 
usually been the peak month for 
the Canadian industry. 

Activity in automotible plants 
is beginning to be sharply re- 
duced although the layoff is not 
as great as in the past years 


owing to the more sustained 
domestic demand and the in- 
creased export market. As has 


already been pointed out, the 1935 
models are expected in the United 
States at least two months be- 
fore the close of the year and if 
they are placed on the Canadian 
market at that time should ma- 
terially add to the 1934 total 
volume. 


America Seen as Natural 
Czechoslovakian Market 
Washington, July 27.—In the 

renewed development of a domes- 

tic automobile industry, Czecho- 
slovakia probably will turn to the 

American machine tool industry 

to supply its need for production 

equipment. This forecast is made 
here on the basis of a report 
from Sam E. Woods, United 

States Department of Commerce 

representative at Prague. 
Germany’s previous dominance 

in the Czechoslovakian machine 
tool market is waning due to 
political and financial develop- 
ments that make import of Ger- 
man goods extremely difficult 
and in some cases impossible. 


Hudson’s Family Dons the Plaids 








Just to prove how Scotch they are Terraplane and Hudson this week in Detroit are putting on an 
economy demonstration that all the world may see. 
lined-up before the economy run which is reported in detail elsewhere in this issue. 


Here are the Hudson and Terraplane test cars 
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1933 Pontiac SALES 
IN DISTRICTS of 














ts stream-lined chops and no-drip beard pic- 
tured in the upper left belong to Dr. Le Salesbouster- 
graduate of the School of Automotive Common Sense 
(S.A.S.C.), scholar cum laude of Showroom Demonstrat- 
ing (Dem. Sh.) and Floor Selling (Fl. S.), a gentleman 
with a lot of sound sales experience under his whiskers 
(S.S. u. W.). 


At great expense and plenty of trouble, The News has $6,000.38 999. 9.0 % 





had Dr. Le Salesbouster sweep a microscope over New 
York car sales—to magnify the selling opportunity. Any 
car would serve as an actual specimen for classroom 
demonstration, but the Doc picked Pontiac because its 
sales are 99.9% pure. Pontiac gets big sales from the little 
incomed, little sales from the big incomed. That’s typical. 


We'll let the Doc tell his micro-findings in his own $4,500.5,999.13 54 





words—giving you fair warning that his accent is terrible! 

“Ze Pontiac, she is so good specimen. Zee? Her sales 
chart, she is normahl. The plutocrats, how you call heem 
the ‘Beeg Shots’ ze are zee ‘Leetle Shots’ when you have ze 
Pontiac to zell. Ze buy only 1.7% of all ze Pontiacs sold in 
New York. Pouf! Ze upper bourgeoise, zee is not soo mooch 
bettair, buying only ze small fragment of 9%. Mais! Gee 
whiz! Ze middle-class customaire, he buy 72.6% of all ze 
Pontiacs sold in New York Ceety, and New York she buy 
more Pontiacs as any ceety in l’America. Ba-bee! 

‘Now zehn let us allez-oop to ze next point. How 
would you zell ze best customaire? By shooting ze most 
sales amunition in reech neighborhoods where ze custom- 


ied Unde 
aires ain’t? Sacre blooey! - $1,800-2.9% 






“Mais no! Ze way to get ze beeg sales is to let ze beeg 
customaire in on zee beeg ideea. Car advertising she 
should be no seecret—and isn’t in Ze News! Ze leetle News 
she go beeg with ze beeg customaire! No othaire journal 


geeves majority coverage where ze majority of sales she is 


made! No othaire journal do soo mooch advertising among better advertising representation. The News does a better, 

ze beeg customaire at soo leetle cost! No othaire journal more efficient, and more economical selling job, because it 

can get ze beeg potential of New York, because only Ze talks mostly to majority customers. Noe other paper puts 
News she has it to geeve. So any advertiser who wants to majority effort where you get majority car sales. 

go ahead in New York, can’t go ahead fast without Ze The News is New York’s greatest car selling medium, 

News, is cet not zat eet is soo?” simply because the mass market is your greatest car market 

in New York, and The News is New York’s greatest mass 

| you, doctor. medium. It alone offers densest distribution, maximum 

Thank you, Pontiac. coverage, minimum cost. Could you use more car sales 

More sales messages in New York would give Pontiac in New York? 


Ville a NEWS, new voar’s PIeTURE NEWSPAPER 


Tribune Tower, Chicago + Kohl Bldg., San Francisco + 220 EAST FORTY-SECOND STREET, NEW YORK CITY 








Quick and E 
to Finish Jobs 


Ability 
In Limited 


The Owner’s Good Will 


By E. M. 








Time Gains 


LUBECK 


Sema VICING motor trucks presents a most profitable 
opportunity for a dealer, regardless of whether he 
sells only trucks or whether he is a combination car and 


truck dealer. 


With the equipment set-up which will give 


quick service at all times, every dealer has profit possibil- 


ities in service. 


In addition, he can establish owner con- 


tacts which open the way for additional or replacement 





sales. The dealer must first realize that the truck owner 
purchased the truck as an in-@— ee 
vestment in his business. Its ee P 
usefulness as a transportation |°W2er- His investment in these 
medium is only secondary to the | Utility parts is not especially 
return he. can get on his invest- | large. 


ment. Lack of proper service or 
delays in getting work done on 
time are the points which the 
dealer must realize will effect his 
future truck sales. 


In the case of heavy duty 
trucks the service set up for 
which a dealer should provide 
differs little from that of a pas- 
senger car dealer. However the 
actual service required on heavy 
duty jobs is substantially dif- 
ferent. The service required by 
the truck operator has features 
which the car dealer never en- 
counters these days in as much 
as items of overloading, accom- 
panied by strains on the motor 
and transmission and loads on 
both the front and rear axles, are 
not observed as critically on pas- 
senger cars. 


Overload Problem 

There is no legislation as yet 
which makes it imperative to the 
truck owner or driver to acut- 
ally limit the truck with a two- 
ton capacity to the two tons. A 
two-ton job is purchased from the 
standpoint that it may be obliged 
to haul four tons or more not 
once, but perhaps several times 
a week. The result is that bear- 
ings are overtaxed, axles may sag 
and any one of a hundred kin- 
dred ailments may develop. Yet 
in spite of this the owner who 
finds his truck is more or less out 
of commission and who has a big 
job on hand wants quick service. 
If he doesn’t get it he blames 
both the dealer and the truck. 
He accompanies the howl about 
service with a lot of adverse 
publicity. 

One of the major truck com- 
panies operating a branch in one 
of the large cities found relief 
from criticism by being prepared 
to handle any complaint quickly. 
A motor truck is brought in for 
engine trouble. The manager 
has two or three motors of var- 
ious sizes in apple pie condition. 
They are ready for duty so that 
when the truck having trouble 
is brought in the motor is quickly 
taken out and the reserve motor 
slipped in. There is practically 
no time lost and frequently the 
transfers of motors is done at 
night so that the truck is ready 
for duty early in the morning. 


Motor Rental Charge 

The motor which has been in 
use is then put on the repair 
block and such- work as may be 
required plus the parts needed is 
billed to the truck owner. A nom- 
inal charge is made for the use 
of the reserve motor. This prac- 
tice has led to the establishment 
of a good-will service program, 
which, because of the fact that 
it gives the owner practically un- 
interrupted use of his truck in- 
vestment, has increased the am- 
ount of service volume to a very 
profitable point, and again has 
developed a number of replace- 
ment sales for the branch man- 
ager. 


This service station has also 
reserve transmissions, clutches, 
front and rear axles, and springs, 
so that regardless of the emer- 
gency he is prepared to put the 
truck in proper condition with a 
minimum loss of time to the 


In Detroit a few years ago a 
service station started operations 
advertising piston repairs over 
night. To those familiar with 
piston work on truck motors the 
announcement was greeted with 
some doubt as it is well known 
that piston jobs on motors are 
akin to calling in a doctor when 
the patient is about gone. Truck 
motors receive hard work. Truck 
drivers are notoriously negligent 
on the proper amount of crank 
case oil as the oil flow indicators 
generally function with oil down 
to the last pint. Scored cylinders 
and pistons worn to a “sloppy” 
condition accompanied by a loss 
of power is the first signal and 
almost the last one. The owner 
then orders the truck into the 
shop and wants it back the same 
day, or night, as the case may be. 


To replace pistons and to hone 
the cylinders takes time. Rings 
have to be fitted and piston pins 
must be set up correctly if the 
repairman expects to get by. The 
new service organization was able 
to cut the time almost in half and 
the cost to the truck owners was 
so far below the regular charges 
that the concern was flooded with 
work. Every job turned out was 
a 100 per cent operation. All 
this company did was to make 
use of the piston replating job 
which had been inaugurated by 
one of the larger motor car man- 
ufacturing companies when it an- 
nounced that all pistons used in 
the manufacture of the motors 
for its cars had tin plated pistons. 


Piston Service 


The manufacturers had proved 
by many miles of tests that tin 
plating the pistons made up for a 
lot of difficulty in piston manu- 
facture. For example, in turning 
out a piston it might not test to 
the required precise dimensions. 
Dipping the piston in a tin plating 
solution process brought the pis- 
ton up to standard. The truck 
service organization took the 
pistons out of the owner’s motor, 
gauged them for the amount lack- 
ing in size, and then simply ap- 
plied the tin plating, thus bring- 
ing them up to requirements. 
They were installed in the motor 
in less than eight hours. Fresh 
oil in the motor enabled the 
driver the next day to drive his 
truck just as if‘nothing had hap- 
pened, because the tin plating 
also added a thin scale of tin into 
the pores of the cylinder walls 
and presented new friction sur- 
faces which practically made the 
motor good as new. 


The big fleet operators who as 
a rule operate their own service 
stations in various cities are 
adopting the reserve unit plan. 
One big baking company in the 
East has three major units in 
readiness at all times so that 
deliveries of their products will 
not be delayed. A middle western 
gas company, which has adopted 
all the motors in the truck units 
to use a type of fuel which it 
pumps from the gas mains and 
refines daily, has enough reserve 
units on hand to permit it to re- 
build every motor that is taken 
out of a truck. I has saved 
thousands of dollars during the 





past few years by eliminating de- 
lays in servicing its trucks. 

The dealer who sells both cars 
and trucks can build up an ef- 
ficient truck service department 
by use of some of the methods 
of the biggest operators. He can 
do so if he will put himself in 
the shoes of the truck owner and 
realize that a truck must be op- 
erated on schedules. It will de- 
velop a new type of cooperation 
with the truck owners. 


Spicer Develops 
New Auxiliary 
Transmissions 





Toledo, O., July 27.—Spicer 
Mfg. Corp. have developed a 
series of new two- and three- 
speed auxiliary transmissions, 
claimed to provide increased pull- 
ing power and a wider range of 
speeds. The several models of 
these transmissions can be in- 
stalled in any commercial vehi- 
cle, old or new, it is stated. 

A two-speed (underdrive or 
overdrive), also three-speed (over 
and underdrive) auxiliary trans- 
mission used back of the main, 


| four- or five-speed transmission, 
greatly increases the efficiency of 
—_—_—_—————— 





New Spicer three-speed auxiliary 
transmission unit. 


the truck. Where faster speeds 
only are desired for economical 
operation, a two-speed auxiliary 
transmission with an overdrive 
speed is available. 

The three-speed auxiliary 
transmission aids in improving 
performance when trucks are 
used over bad roads and on steep 
grades, since the unit gives an 
additional wide range of trans- 


mission. Extra high speed is 
made available when running) 
light on smooth roads; low-low 


speed for hard pulling; and one 
of seven different intermediate 
speeds to meet any other road or 
load condition. 

Since this auxiliary permits a 
truck speed at least one-half as 
slow as with the main transmis- 
sion alone, low-low speed gives 


traction for starting in soft 
ground, where otherwise’ the 
wheels would merely spin. It 


also is said to increase power for 


Filling Stations May 


Give Weather Reports |’ 


Washington, July 27.—Interme- 
diate wave radio receivers at fill- 
ing stations and other points 
along highways to obtain weather 
information for motorists are 


suggested by the Bureau of Air|. 
Every hour from the |* 


Commerce. 
sixty-eight airways broadcast 
stations scattered throughout the 
United States along the Federal 
Airways System weather reports 
are sent out on the air to assist 
flyers, and small receiving sets 
with a range of from 200 to 400 
kilocycles could make this infor- 
mation available to motorists, a 
bureau statement points out. 

This service, if organized, says 
the statement, could be made 
available to the transient motor- 
ist in the form of small bulletin 
boards to be placed in conspicu- 
ous places in service stations, bus 
stations, and local automobile 
clubs and associations on heavily 
traveled highways where an at- 
tendant could post the weather 
broadcasts as soon as they were 
sent out on the air. 
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fficient Service Will Aid Truck Sales 


hill climbing and acts as a safety 
brake on the descent. The low- 
low speed likewise enables the 
chassis frame to weave slowly on 
especially rough roads. This 
avoids much of the stress and 
strain, and thus reduces main- 





Here is the new two-speed auxil- 
iary unit developed by Spicer. 


tenance costs and increases the 
hours of profit-earning operation. 

Where trucks are operated at 
highest speed with auxiliary 
transmission in over-drive and 
main transmission in direct, road 
speed increases approximately 25 
per cent with no appreciable in- 
crease in gas consumed, it is 
claimed. 


reasons are obvious. 


on the customer with 


gauge!” 


gauges. 
assures nice profit. 
regular supplier. 


Number 7750 


1. Chromium plated (lasting beauty). 
Handy pocket clip (no more lost gauges!). 
Non-skid ball foot with deflator. 


2. 
3. 


Schrader 
alee Cy; 
TIRE 
GAUGE 


EEE Pr: 


INSTANT HIT! 


Repeat orders which are now rolling in are 
conclusive evidence of the general acceptance 
which the trade and motorists are giving the 
new Schrader Pencil-Type Tire Gauge. 
It’s handy. 
—fits the pocket and the pocketbook. Popu- 
larly priced; and instantly accepted because it’s 
sound, accurate and dependable. It’s a Schrader 
product. Carry one in your own pocket (as a 
service instrument and as a sample). 


At once his interest is aroused. Every 
motorist interested in riding comfort, safety, 
and increased tire mileage needs one of these 
Its popular price and rapid turnover 
Order at once from your 
A. Schrader’s Son, Ine., 
Brooklyn, N. Y.; Toronto, Can.—Makers of 
pneumatic valves since 1844. 








Graham Shipped 
11,489 Units in 
First 6 Months 


Detroit, July 27.—Shipments of 
new Graham cars, including cus- 
tom eight supercharged models, 
in the first six months of 1934 
totalled 11,489 units, Robert C. 
Graham, executive vice-president 
of Graham-Paige Motors Corp., 
announced here today. 

The six months total repres- 
ented an increase of 5,054 units, 
or 78 per cent over the 6,435 units 
shipped in the same period last 
year, Graham pointed out. About 
425 new dealers have joined the 
Graham organization in the last 
six months. 





Plan Trade Picnic 


Grand Rapids, July 27.— More 
than 1,000 persons are expected to 
attend the first automotive trade 
pienic, which the eight divisions of 
the industry are to hold here Aug. 
16. A parade through the city will 
precede the affair. Tickets are be- 
ing distributed through local job- 
bers and motorcar dealers. 























The 


It’s unique 


Flash it 


“‘Here’s a wonderful 


Four-sided indicating 
bar (readable from 
any position). 
Calibrated from 10 to 
50 pounds in 1-pound 
units. 

Functions on accurate 
direct-action prin- 
ciple, and is built for 
service, convenience 
and satisfaction. 

7. Packed in units of five 
—four individual boxes 
and one mounted on 
attractive display card. 

















As a leading automotive deal- 
er you should carry Sehrader 
Valve Cores and Dublcheks — 
quality merchandise. Bring your 
air service upto date with 
Schrader Chuck Gauges and air- 
line fittings. Check your needs 
today. 








Reg. U. 8S. Pat. Off. 
TIRE SAVING VALVES, CAPS and GAUGES 


** Be sure it's a Schrader—Look for the name” 












AUTOMOTIVE DAILY NEWS, SATURDAY, JULY 28, 1934 


The State of MICHI GAN 


aswell ad 








Metropolitan NEW YORK 
CHICAGO 
FLINT 
MINNEAPOLIS 
BALTIMORE 
FORT WORTH 
DENVER 

HOLLYWOOD 


Me vecorded 


BUICK 
4= PLACE 


among all cars in the month of JUNE! 


EGISTRATIONS of new carsduring the pour in. Evidence of the public’s prefer- 
R month of June show that Buick is ence for Buick in all parts of the 
outselling them all except the threelow- country continues to accumulate. Dealers 
est priced cars, in the areas shown above. who are eager to move on toward a 
In scores of other areas Buick is register- more progressive future would do 
ing similar gains! Returns continue to well to investigate the Buick franchise. 


BUICK RANKS THIRD IN THE TOTAL NUMBER OF ALL CARS REGISTERED IN THE UNITED STATES TODAY 
BETTER * AUTOMOBILES - ARE + BUILT—BUICK + WILL + BUILD - THEM 








WHEN : 
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| THe INQUIRING REPORTER 


sero 


Today’s Question 


How do July truck sales compare with June? How are 
used truck sales and stocks? What is the outlook for late 
summer and fall? 


>see 





M. F. McCarty, branch manager, International Harvester Co., 
Chicago: “Our new truck sales during July have run about the same 
as June and used truck volume has also been good, especially on 
smaller units. Inventories are down. We anticipate a good late 
Summer and Fall business starting the latter part of August.” 

* a * 


R. V. Stacey, of the White company’s Syracuse, N. Y., factory 
branch: “New truck business for this branch in July has been 
moderately ahead of June. Used trucks in slow demand, prices low 
and stocks above normal. Inquiries and general business situation 
in this territory point to a good pickup in truck sales later in the 
Summer and during the Fall.” 

* ok * 


Art Lawder, Lawder Brothers, Ford dealer, Chicago: “Sales of 
new trucks in July have been slightly ahead of June but our used 
truck sales have been comparatively quiet. At the same time our 
inventories are in good shape. We look for a good pickup in busi- 
ness during the third quarter and believe our sales during the 
second six months will exceed those of the first half of the year.” 

* aK * 


C. H. Vandenburg, president, Vandenburg Co., Syracuse, N. Y., 
Reo dealer: “Sales this month have been a little slower than in 
June but are picking up. Used truck sales are slow but our stocks 
are low. With provision of code governing trucking business clari- 
fied legitimate trucking concerns should do better and we look for 
increased demand from the source in late Summer and Autumn.” 

* * * 


M. J. Lanahan, president, M. J. Lanahan, Inc., Dodge dealer. 
Chicago: “Our sales of trucks, both new and used, have been a bit 
off in July as compared with June, but stocks are in satisfactory 
shape. Indications point to an improvement in volume during the 
late Summer and Fall periods.” 

* * * 

D. A. Kirk, branch manager, International Harvester Co. of 
America, Syracuse, N. Y.: “Our July truck sales in this territory 
compare favorably with June. In fact, to date, they are a little 
better. Used trucks in good condition are in demand and stocks low. 
Do not care to make any prediction as to late Summer and Fall 
Business.” 

oe a * 

C. A. Johnson, branch manager, Diamond-T Motor Car Co., 
Chicago: “Our July new truck sales have not been quite up to those 
of June and the demand for used trucks has been comparatively 
quiet. We are in good shape in the matter of inventories and there 
is nothing to worry about on that score. The hot weather and 
strikes have been the two chief factors, in my opinion, in curtailing 
truck sales in Chicago. However, I am optimistic over the outlook 
for future business this year, particularly in the late Fall.” 

ae aK a 


Leroy Casper, president, Leroy Casper, Inc., Syracuse, N. Y., Ford 
dealer: “Truck sales this month are about the same as in June. 
They would be a great deal better if we felt justified in accepting 
all the used trucks offered. Our stocks of new trucks are normal 
while used truck inventories are rather high. Outlook for late 
Summer and Fall business is good.” 


Hudson Ltd. Shipments 
Equal 1932-1933 Total 


Tilbury, Ont., July 27.—Ship- 
ments of Terraplanes and Hud- 
sons since Jan. 1 and current un- 
filled orders for immediate ship- 
ment from the plant of Hudson 
Motors of Canada, Ltd., equal the 
combined shipments for 1932 and 
1933 from the Canadian plant. 
This announcement was made 
here today by Ross MacKinnon, 
general sales manager of the 
Canadian organization. 

“I believe Hudson was the first 
Canadian automotive manufac- 
turer this year to pass its pro- 
duction total for the 12 months 
of 1933,” MacKinnon commented. 
“This figure was reached at the 
Tilbury plant on April 11. On 
June 5, shipments of Terraplane 
and Hudson cars reached a figure 


New Changes to Delay 


Jenkins’ Speed Tests 


Washington, July 27.—Delay in 
rebuilding the car in which he 
aims to better every auto speed 
record up to 30,000 miles has 
caused a postponement in the 
starting date of Ab Jenkins’ rec- 
cord attempt on Bonneville Salt 
Bed near Salt Lake City, Utah, 
according to the AAA Contest 
Board. Engineers working on 
Jenkins’ car hope to have it com- 
pleted within the next week and 
ready for its trial about July 28, 
it is said. The run was originally 
scheduled to start July 15. 

Jenkins will drive the Pierce- 
Arrow Special which last year 
achieved 14 world’s and 14 inter- 
national records. The car has 
been completely revamped. The 
body, instead of carrying the 





which represented double the| roadster type of last year, will be 
1933 output of the plant. In addi- | streamlined. 

tion we have to date shipped 25 — -- 

per cent more cars than were Makes Sales Gain 
shipped during 1931. In other) w+ Allis, Wis. July 27—The 


words, Canadian domestic ship- 
ments to date have been better 
than any total year’s shipment 
since 1930.” 


Studies Auto Fuels 


Washington, July 27.—Fuel vola- 
tility, an important factor in work- 
ing out the relationship between 
fuel characteristics and engine per- 
formance, has been studied for many 
years by the National Bureau of 
Standards in co-operation with the 
automotive and petroleum industries.| quarters in the Willys Morrow plant 
The experimental data obtained and| to larger accommodations in _ the 
the conelusions reached are set forth| James Mfg. Co. building in East 
in detail in the July number of the} Clinton St. Expansion of produc- 
Bureau’s Journal of Research. tion is contemplated. 


Allis-Chalmers Mfg. Co. reports for 
the second quarter of 1934 loss of 
$145,100, after all charges including 
debenture interest and depreciation, 
on billings of $5,207,000. This com- 
pares with loss in the second quar- 
ter of 1933 of $788,920 on billings 
of $2,686,000. 





Trayer Bolt Moves 


Elmira, N. Y., July 27.— The 
Trayer Bolt Co., manufacturers of 
shackle bolts and washing machine 
parts, is Moving from its present 








Take a Good Look Now 





’Cuz it won’t be here much longer. 


The illustration shows part of 


the 1,500 foot Oakland plant at Pontiac, Mich., that is being torn 


down. 


The section in the foreground is the original Oakland plant 


of 1907. Before that it was the home of the Pontiac Buggy Co. 





Boston Banning 
Barefoot Boys in 


Safety Crusade 


Detroit, July 27.—Along with 
the many safety ideas coming to 
light to prevent accidents and to 
reduce the fatalities which are 
mounting daily several unusual 
programs are appearing, some of 
which are sensible to a certain 
degree. Others seem to be born 
of hysteria in certain localities. 


In Massachusetts bare foot 
driving is banned. A resident of 
one of the suburbs of Boston 
wrote to Morgan T. Ryan, regis- 
trar of motor vehicles, asking if 
it was legal for a man or woman 
driver to go motoring with bare 
feet in the hot summer weather. 
Ryan replied that motoring with 
bare feet was not strictly illegal 
but that there was a possibility 
that bare feet might slip off the 
brake or the accelerator pedal 
and thereby constitute a danger 
in many ways. Hence he has 
made a ruling against the pro- 
posed fad. 

Worcester, Massachusetts, has 
come to the front with a new one. 
Three blasts of a horn has be- 
come the signal whereby motor- 
ists will notify each other that 
youngsters or even adults were 
hitching rides on the rear bump- 
ers or trunk of a car. The Safety 
Council of the city has passed on 
the rule so that now when a 
driver hears three long blasts 
from the automobile horn from a 
passing car or one coming up 
from behind he will stop around 
his car and chase off the unin- 
vited riders. The same will apply 


| to a truck or a street car. 


In Detroit some time ago a 
truck driver was arrested and 
heavily fined for having charged 
the rear bumpers with a heavy 
shot of electricity. Three child- 
ren were badly burned and also 
suffered bruises and contusions 
when the electric charge knocked 
them to the pavement. Such de- 
vices are now taboo and it is pos- 
sible that the Worcester idea may 
be adopted. 


A number of years ago devices 
along the lines of the cow 
catchers used by locomotives 
were sponsored. They were con- 
structed from everything from 
rubber to steel and were seen at 
the time as a solution to many 
traffic problems. They have gone 
the way of the anti-splasher, 
which was invented 20 years ago 
to eliminate splashing of pedes- 
trians when crossing muddy 
streets or streets where water 
had collected. 


Reo Truck Division 


Chicago, July 27.—Segregation of 
Reo passenger car and truck activ- 
ities in Chicago is announced by 
Thomas F. Hay, president of 
Thomas J. Hay, Inc., distributors in 
this territory. The truck division 
has just been established in its own 
building at 2520 Indiana Ave. Here- 
tofore, truck sales and service were 
conducted in the headquarters build- 
ing, 2229 S. Michigan Ave., which 
in the future will be confined to Reo 
passenger cars. 








H. T. Andrews 


Stamford, Conn., July 27.—Harry 
T. Andrews, 67, New York lawyer 
who was secretary of the Bosch 
Magneto Co. and personal attorney 
for Dr. Robert Bosch, United Amer- 
ican Bosch Corp., died at Stamford 
Hospital July 17 after an illness of 
five weeks. Mr. Andrews became 
widely known on both sides of the 
Atlantic because of his successful 
fight for recovery of Dr. Bosch’s 
American properties, seized during 
the war by the alien property cus- 
todian. 





Hudson Reported Victor 


In European Gran Prix 


Detroit, July 27.—According to 
a cablegram just received by 
Chester G. Abbott, general sales 
manager of the Hudson Motor 
Car Co., a Hudson car driven by 
Colas captured first honors in 
the over four litres category of 
the Gran Prix, Belgium. The 
cablegram reports that 33 cars 
started in the event, 


The Hudson car covered 
1,037.496 kilometres during the 
ten-hour test, beating an English 
Bentley by a wide margin, the 
cablegram states. The Bentley 
covered only 832.327 kilometres. 
All cars competing were stock 
cars. This annual event, which 
is known as the Endurance Gran 
Prix of the Royal Automobile 
Club of Belgium, was held over 
the Spa Malmedy Francochamps 
Circuit. 


W. H. Bassett 


Waterbury, Conn., July 27.—wWil- 
liam H. Bassett, 66, chief metallur- 
gist for the American Brass Co. 
since 1908 and an expert of inter- 
national standing on non-ferrous 
metals, died suddenly July 21 at his 
home in Cheshire, a suburb. Mr. 
Bassett was the first to use the 
spectroscope and microscope’ in 
handling non-ferrous metals. He 
was prominent in the membership 
of a large number of technical asso- 
ciations, including the American So- 
ciety of Automotive Engineers. 





gives you a great 
new selling point 





N° new article of motor car equipment has won such 
enthusiastic acclaim in years as the amazing new 
Goodyear “G-3” All-Weather Tire. 


It is the talk of motorists everywhere—as proved by 
literally hundreds of letters received from car buyers and 
dealers alike, praising the sensational, 43% longer non- 


skid mileage this tire gives. 


That extra safety, that extra mileage is a valuable talking 
point—and only “G-3” gives it to you. That is why it 


helps sell cars—because it alone 
offers these extra features the 


public says it wants. 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER 
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heyte a year ahead 


WITH THE NEW 


EAD STUD 











AR-A 





z 


CINCINNATI, OHIO 
FRED SCHENKE 
Metropolitan dealer under 
The Chas. Schiear Motor Car Co. 


PONCA CITY, OKLA. 
ED. A. GILLESPIE, JR. 











GARDEN CITY, KAN. 
J. P. HUGHES 
Hughes Sales Co. 





FELIX T. WILLIAMS 
Williams Motor Company 









LITTLE ROCK, ARK. 
GLEN C. WOODRUFF 
Woodruff Sales and Service Co. 
Metropolitan dealer under Cook 
Automobile Co. 





BURLINGTON, N. C. 
J. M. IVEY 
Ivey Sales & Service 





BATAVIA, N. Y. 
LELAND RYAN 
Ryan Bros. . 


AMSTERDAM, N. Y. 
JOHN A. TESIERO 
Tesiero Brothers Motor Sales Co. 





NEW ORLEANS, LA. 
G. N. GONZALES 
Metropolitan dealer under Capital 
City Auto Co., Inc. 


a 


BELLINGHAM, WASH. 
REGINALD HILLYARD 














MAYFIELD, KY. McKEESP: 
J. T. HALE 


j. T. Hale Motor Sales 


AKRON, OHIO 
W. L. BONES 
Akron Truck Sales Company 


| 
| 
C 





Just a few of Studebaker’s 709 new dealers 
who are “going places” with Studebaker’s 


sensational new, “year-ahead” line! 


TUDEBAKER again has “jumped the 

gun” on the industry — and Studebaker 
dealers again are busy filling orders in a 
season when new car sales normally slow 
up. 

Led by a brilliant new Dictator at $695, 
the new “year-ahead” Studebaker line 
covers 95.5% of today’s new car market. 
And it enables Studebaker dealers to offer 
the only cars in the world listing under 
$1000 that come equipped with Power 






. Bendix vacuum controlled Power 


Brakes. . 
Brakes at that! 


Why wait a year or until the end of the 
year? Get on the profit band wagon now. 
Get in the prosperity parade with the swell- 
ing thousands of Studebaker 
dealers— 709 of whom have 
signed up with Studebaker 
during the past ten months 


alone. 


Youll find the Studebaker 






*. Ve 
S. A. CRUMB 
Crumb Motor Sales 


ORT, PA. 
JOHN P. MOONEY 
Overland Mooney Co. 


L om = J 
GREENVILLE, MISS. 
CHURCH STALLINGS 
Foster Motor Company 


AS LOW AS 


ik 


AT THE FACTORY 


















KINGSTON, N. Y. 
AUGUST O. STEUDING 


ROME, GA. 
Cc. E. ROTH 
Roth Motor Company 





> 


TYLER, TEXAS 
E. W. OLIVER 
Oliver Motor Co. 





WILSON, N. C. 
J. L. BARNES 
Wilson Auto Sales 











— — _ = hi 
ANAHEIM, CAL. 

KIRBY BARNES 

Kirby Barnes Co. 


oh a i ° i 
FORT DODGE, IOWA 
BEN P. LARSON 
Fort Dodge Motor Co. 









contract pleasant as well as profitable. It’s 
written with full respect to territorial rights. 
And you deal with one factory — carry one 


stock of parts—advertise one name. 


Write to any of the new Studebaker 
dealers above —or to any of the thousands 
who have been Studebaker dealers for 
years. See what they think of the Stude- 
baker set-up and the competitive ad- 
vantages the brilliant new “year-ahead” 
Studebakers offer. Then address Paul G. 
Hoffman 
tive and successful dealer), 
The Stude- 
baker Sales Corporation 
of America, South Bend, 
Indiana. 


(himself an ac- 


President, 
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Condensed Sales Manual 
Is Great Need of Truck 
Dealers Throughout U. S. 





By E. M. LUBECK 
HAT there is a field for an up-to-date compendium of 


the facts and details of 1 


ight and heavy duty trucks 


covering all the specifications which the purchaser may 


ask about as was outlined in 


these columns a few weeks 


ago, is shown by the number of letters received from 


dealers and others interested 


in truck sales. In a letter 


just received from an interested party he states that his 


experiences with salesmen not being able to get the infor- 
mation quickly for the purchaser@————————— 


acts on sales psychology in an 
adverse manner by causing the 
prospective buyer to lose confi- 
dence in the salesman and his 
product as well. 

In this case the salesman was 
asked to quote a price on a 
chassis which had an unusual 
length of wheel base. The tires 
as well were off standard size so 
that the answer to the question 
required digging into a _ book. 
One sales manager had a book or 
sales manual two inches thick. 
It took him almost half an hour 
to get the information. On the 
other hand two men representing 
a lower priced truck were able 
to give him the information 
within a few moments. 


A Personal Test 


Another writer advises us that 
in order to check up on the need 
for a condensed factory sales 
manual learned at one dealer’s 
place of business that the factory 
didn’t make a truck with the 
wheelbase asked for and that the 
factory wouldn’t consider wast-| 
ing time making up an off-stand- 
ard job when they had regular 
jobs for sale. He referred the 
writer to some other factory and 
apparently didn’t care whether 
he ever sold a truck. In another 
dealer’s place of business the 
writer was informed that there 
wasn’t any such animal as an/| 
8 ply tire, but when shown in a 
tire folder that 8 ply tires were 
obtainable the salesman implied 
that he had never heard of such 
tires. The writer in this letter 
emphasizes the fact that many 
dealers owing to lack of con- 
densed information from their 
factories are not equipped to give 
the salesmen any support what- 
soever in truck sales. 


In another case, however, the 
reverse came as a surprise. Not 
only did the salesman give the 
information correctly offhand but 
confirmed his prices by showing 
the prospect a book with every 
bit of detailed information de- 
sired. The dealer when ques- 
tioned stated that he gave his 
men special training in fitting 
truck and equipment together so 
that no matter what wheelbase 
or oher specifications might be 
called for the men not only knew 
their stuff, but were able to show 
where the details came from. 
The dealer is quoted as saying 
that he doesn’t mean maybe 
when he requires them to study 
and know their stuff. The in- 
quirer had an exciting experience 
following his call on this dealer 
because he was followed up so 
closely for information of the 
buyer’s address that he was actu- 
ally hounded for a period of sev- 
eral days. He had never been 
followed up in a similar manner 
and asks if this sales aggressive- 
ness is a part of the selling busi- 
ness of motor cars and trucks or 
if it is the “nuisance” part of a 
sales program. 

On Car-Truck Sellers 


One outstanding fact was de- 
veloped in the investigation. It 
applies particularly to the dealer 
who has combination car and 
truck salesmen in that he found 
that the men who waited on him 
knew little or nothing regarding 
the cars or the trucks and when 
he asked about a certain item 
which had appeared in the ad- 
vertisement of the truck in the 
morning paper the salesman in 
question stated that he didn’t 
know anything about the feature 








under discussion and that he had 
not even read the advertisement 
although he had seen it as he 
skimmed over the pages for the 
latest baseball news. 

One dealer’s place reflected a 
real set-up. The salesman was 
right at the door when the in- 
quirer entered. The salesman 
had a typewritten sheet pasted 


What, Coal in the Summer-time?— 


But that’s the time to sell coal trucks. 





Above is the Federal Model 


15X, 1%-ton model equipped with Wood C5 coal 


on a folded piece of cardboard 
containing data which assisted 
him in answering questions even 
to the smallest detail, 
special equipment such as shat- 


ter proof glass in the cab win-| 


dows and doors, a cigar lighter 
and even emergency roadside 
flares. The answers were given 


body and hydraulic hoist. 


including | 


in three minutes. The sales man- 
ager at this place was _ inter- 
viewed and complimented. He 
advised that he has his salesmen 
put all the information in abbre- 
viated form so they may dig up 


the information quickly instead 
of pawing over a lot of cata- 
logues. 





The conclusions drawn from 
the investigations are that while 
the truck manufacturer attempts 
to get all the information possi- 
ble and also presents it in good 
shape, the information as a rule 
is not set up in the proper shape 
by the dealers’ truck sales man- 
agers. 

Equipment Profits 

The most important feature of- 
such a program would be the 
added income which salesmen 
may obtain on the sales of the 
special equipment. Such features 
as safety glass in all the windows, 
air brakes on the truck tractor 
and the trailer, heaters for win- 
ter use, and cigar lighters, which 
are coming into vogue on trucks 
to eliminate the _ striking of 
matches which temporarily blind 
the operator at night causing 
road accidents, oversized tires, 
fender wells and a host of other 
items all mean added commission 
to the salesmen. Such data 
placed in convenient form will 
enable the salesman to have the 
information at his finger’s tips 
and means money on every sale. 





Mooney Seeking 
Agreements on 
Foreign Trade 
en | 


New York, July 27.—A warning | 
that the rest of the world is mov- | 
ing ahead rapidly with the ex- | 
pansion of its foreign trade, while | 
the United States is lagging be-| 
hind, was sounded by James D. 
Mooney, president of the Amer- | 
ican Manufacturers Export Assn. | 
and president of the General 
Motors Export Co., in an address | 
to association members Monday 
night, which was broadcast over 
a nation-wide network. 

Mooney expressed confidence in 
the administration’s endeavors to 
correct this condition, and urged | 
support of the efforts that Presi- | 
dent Roosevelt and Secretary} 
Hull are making to negotiate re-| 
ciprocal trading agreements de-| 
signed to give American farmers | 
and industrialists their rightful | 
place in the world markets. 

“A great many foreign nations 
have seized the opportunity to 


| powered by a six-cylinder engine developing 68 h.p. at 2800 r.p.m. | $14,656; 


among themselves,” Mooney said, 
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White Makes a Good One Better Retailers Code Budget 
Ratified in Washington 


(Continued from Page 1) 


ber, plus $4 for each member 
having more than one place of 
business, was proposed. 

The cost of administration by 
the National Control Committee, 
for the code 

at approxi- 


lor code authority, 


|year was estimated 
ene $132,204. 
Estimated totals, based on pre- 


| 
placed before 


jliminary figures 
|NRA officials today, for the state 


Here’s the new White model 707 of 15,000 Ibs. gross weight capacity |code authorities or advisory com- 
which followed in natural sequence after the introduction of the 702 | mittees, are as follows: 

and fills a need for a chassis of increased capacity. The 707 is Alabama, $18,665; Arkansas, 
Arizona, $5,495; North 
» | California, $104,538.36;-South Cali- 
| fornia, $52,120; Colorado, $17,512; 
Connecticut, $39,828.40; Delaware, 





sort of a miracle to happen. Also, 


as Pook has s0 ably pointed out) 7 59. nistrict of Columbia, $14,- 
in his letter to the President, we | 250; Florida, $46,642; Georgia 
have very foolishly tried for a | $31,500; Idaho, $10,790; Illinois, 
number of years to sell our goods | $45,000; Metropolitan Chicago, 
abroad without taking anything! $71,364; Indiana, $67,300; Iowa, 
in exchange for them.” ‘$81,100; Kansas, $53,350; Ken- 


make trading arrangements 


“and these arrangements have 
resulted already in a substantial 
increase in their exchange of 
goods, while we have been sitting 


on the sidelines waiting for some’! 


In response to public demand many 
automobile manufacturers have recently 
announced new low prices on 


SAFETY GLASS 
ALL-AROUND 


@ This makes Safety Glass the strongest sales argument you have. 
Use it to close deals that might otherwise be lost. Order all of your 


cars from the factory with Safety Glass All-Around. Unless you have 


them on 


your floor, ready for delivery, you will never know how 


effectively Safety Glass at these new low prices can help you make sales. 


LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO. 


See the dramatic SAFETY GLASS DEMONSTRATION at the World’s Fair, Travel and Transport Building. 


LIBBEY: OWENS: FORD 


SAFETY GLASS 








tucky, $35,070; Louisiana, $25,506; 

Maine, $35,990; Maryland, $40,- 
000; Massachusetts, $50,000; Michi- 
gan, $125,260; Minnesota, $40,000; 
Mississippi, $15,840; Missouri, $78,- 
480; Montana, $20,389; Nebraska, 
$45,540; New Hampshire, $20,450; 
New Jersey, $71,260; New Mexico, 
$11,500; Metropolitan New York, 
$60,000; New York State, $76,264; 
Nevada, $6,012; North Carolina, 
$44,180; North Dakota, $17,364; 

Northern Ohio, $58,020;. South- 
ern Ohio, $45,000; Oklahoma, $43,- 
020; Oregon, $17,400; Pennsyl- 
vania, $189,247.50; Rhode Island, 
$15,000; South Carolina, $20,000; 
South Dakota, $8,760; 

Tennessee, $30,001; Metropoli- 
tan Memphis, $17,340; Texas, $88,- 
200; Utah, $16,848; Vermont, $14,- 
975; Virginia, $39,926; Washington, 
$42,075; West Virginia, $61,250; 
Wisconsin, $60,000, and Wyoming, 
$7,000. 

The total adds to $2,400,678.46. 

Questioning by K. J. Ammer- 
man, deputy administrator in 
charge of the hearing, was de- 
voted mainly to the following: 

Whether persons on payrolls of 
the code authorities were other- 
wise employed; whether any em- 
ployes on such payrolls were paid 
below code minimum wages; 
whether all dealers were com- 
pelled to contribute to code ex- 
penses regardless of code affilia- 
tions; if proper measures in safe- 
guarding and accounting for 
funds had been taken; and 
whether any budget covered ex- 
penses prior to July 1, 1934. 

J. Reed Lane, executive secre- 
tary of the National Control 
Committee, told Deputy Ammer- 
man that no employes on any 


| state budget were employed be- 


low the code minimum; that all 
dealers were compelled to con- 
tribute to the code regardless of 
whether they had signed it, and 
that proper steps had been taken 
in regard to each state code to 
see that funds were properly ac- 
counted and safeguarded. As to 
the remaining two questions, an- 
swers from each would be neces- 
sary, he said. 


Put Ky. Rate Question 

In Code Authority’s Lap 

Frankfort, Ky., July 27.—The 
question of whether there may be 
any deviation from the estab- 
lished truck rates in distributing 
Federal relief supplies in Ken- 
tucky was put up to the National 
Code Authority on the Trucking 
Industry by Cliff Claypool, state 
supervisor of motor transporta- 
tion. 

H. C. Kelting of the Motor 
Truck Club and two representa- 
tives of the Kentucky Terminal 
warehouses, Louisville, conferred 
with Claypool here on the ques- 
tion and the decision to telegraph 
the National Code Authorities for 
advice was reached. Claypool 
pointed out that the state could 
not permit reductions from estab- 
lished trucking rates without vi- 
olating the code prices. 


Sales in Pittsburgh, 
Philly Gain in June 
Harrisburg, Pa., July 27.—Sales 
of new passenger cars during 
June in Pitt rgh and Philadel- 
phia show comfortable gains over 
June of a year ago, it is reported 
by the Pennsylvania Motor List 
Co. 

In Pittsburgh, 2,398 new cars 
were sold during the month com- 
pared to 2,097 cars a year ago. 
Philadelphia sales this June were 
3,309. Sales in the same city last 
June 2,709. 


Plenty Wrong Here 

St. Paul, Minn., July 27.—Sixty 
thousand automobiles inspected by 
the Minnesota highway patrol since 
Jan. 1 show a record of 15 per cent 
with defective brakes and 16% per 
cent with defective lights. Three 
per cent of the drivers were found 
to be without the driver’s license. 





Chicago Chevrolet Dealer Reaps Sales Harvest 


Follows Fixed 
Sales Plan and 


Registers Gain' 
; | with their 
| ganization 
| believe in first finding the righ 
If ever the| Pelieve in first finding the right 


By MEL ADAMS 
Chicago, July 27. 
saying about an institution being 


the lengthened shadow of a man} 
it obtains in the case} 
Inc., | 
one of the ace dealer organiza- | 


held good, 
of Nelson Chevrolet Sales, 


tions of Chevrolet in the United 
States, or, for that matter, of the 
world. 

When the boss is on the job all 


the time with a plan of work and/| 
a working of the plan, a large} 
says | 


part of the battle is won, 
R. A. Balcom, vice-president of 
the concern and the man who 
directs the selling force. 

Just before the dawn of this 


year, Balcom set a quota of 1,000) 
400 | 


new Chevrolet cars and 


trucks as the goal for 1934. In 


the first six months of the year, | 


his nine salesmen had sold and| ; 
| now have only 64 used cars in 


delivered 564 of those 1,000 cars 
and 320 of those 400 trucks. 


Sales Optimism 


Obviously, the truck quota is| 
“in the bag,” with only 80 more} 


to go during the second six 
months; and, as for the new car 


objective, the “chief” hadn’t the| 


least doubt that it will be 
reached; nor would anyone else 
after having him trot out the 


is won. 
them earn it. 


1931, 





as it is possible to make it. 


We never wholesale used cars 
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and are satisfied may be deter- 
mined by the fact that we have 
not made a change among our 
salesmen since 1931. That record 
shows, too, that we are satisfied 
efforts. Our sales or- 
is closed, because I 


kind of men and then sticking 
to them rather than indulging in 
a lot of turnover.” 


A ready answer awaited the 
question of whether the new car 
and truck sales record had been 
attended by a piling up of used 
car and truck inventories. 


Used Car Sales High 

“We have sold more used than 
new vehicles so far this year,” 
he explained. “To be exact, 904 
used as against 884 new during 
the first six months. Of those 
904, our two used car specialty 
salesmen accounted for 669 and 
our nine new car salesmen the 
balance. 





“Surprising as it may seem, we 


stock. And speaking of used 
cars, we have two policies from 
which we never deviate. One is 
to allow only 72 hours for recon- 
ditioning a used car or truck. 
We refuse to offer one for sale 
unless it is reconditioned and as 
nearly new mechanically and in 
appearance as it is possible to 
make it. 

“Our second policy is never to 


Points for Profit Seekers 


(Highlights taken from R. A. Balcom interview) 
When the boss is on the job all the time with a plan of 
work and a working of the plan, a large part of the battle 


My idea is to pay salesmen what they earn and make 
We have not made a change among our salesmen since 


Our sales organization is closed, because I believe in first 
finding the right kind of men and then sticking to them 
rather than indulging in a lot of turnover. 

We refuse to offer a used car for sale unless it is recon- 
ditioned and as nearly new mechanically and in appearance 


unless they have been 


wrecked and then, always to wholesale them, declining to 
lend our good name to a refixed wreck. 


figures to the effect that the first 
24 days of July brough 164 orders. 

Your correspondent caught 
Balcom “knee deep” in the pro- 
cess of moving from the old 
quarters at 2849 N. Clark St., 
which he referred to as a 
pool,” to the modern new build- 
ing at 1002-8 Diversey Parkway. 
Despite his rush he took out time 
to tell us how he and his sales- 
men do their job—as if he had 
nothing else on his mind. 

As he trotted out the figures in 
the case, he knew exactly where 
to reach for the answers to any 
questions asked of him. 

“My idea is to pay salesmen 
what they earn and make 
them earn it,” 
“Whether they 


earn sufficient 


“cess- | 


began Balcom. | 





wholesale used cars unless they 
have been wrecked and then al- 
ways to wholesale them, declin- 
ing to lend our good name to a 
refixed wreck.” 

Balcom discussed frankly sev-| 
eral other policies of the Nelson 
Chevrolet organization. He be-| 
lieves in courtesy to customers 
and prospects, in greeting them 
all with a smile, and in following | 
those precepts which he in turn 
has inculecated among his sales- 
men. He strictly forbids smok- 
ing or drinking on the premises 


Figuring Frights at the Fair 


At the Hupp exhibit at the Century of Progress, hundreds of people daily test their skill as both front 
and back seat drivers. The driver sits behind the wheel of the Hupp facing traffic which is provided by 


sound-motion pictures projected upon a screen in front of him. 
tell the driver what to do while recording devices check his reaction. 


The people in the back seat naturally 


The entire test is most realistic 


and answers the question a lot of us would like to have answered, safely, “What would I do in a pinch?” 


De Soto Dealers Using 


got in on the prize money offered 
by the Chevrolet factory organ- 
ization. He paid tribute to A. H. 
Cooper, his top salesman so far 
this year, with a record of 322 
new and 39 used cars and trucks. 
He is confident that all members 
of the force will qualify for the 
1934 Chevrolet club to which only 
those who sell 100 or more cars 
and trucks are admitted. 

Another salesman compli- 
mented by Balcom is G. L. Car- 
lat, who last year led the country 
for Chevorlet with 485 new car 
and truck sales, just as Cooper 
is doing this year. 

Brilliant though the records of 
Cooper, Carlat and the others on | 
the sale force are, it is Balcom| 
himself who plans all of their 
contact work in line with his be- | 
lief that the boss should plan the 
work, 








so far as his own men are con- 
cerned. 

He pointed with pride, and a 
lot of it, to the fact that during 
the national automobile show 
here _ every one of his salesmen 


Streamlines Now for iis 


To speed delivery of bulk ice cream to the 15 Sanders stores in 
Detroit, Fred Sanders has recently added the streamlined refrigerator 
trailer unit shown above which was designed by the Fruehauf Trailer 
Co. The trailer body is of deluxe construction, insulated throughout 


and cooled with dry ice. 


The Reo Royale tractor carries out the 


streamline effect of the entire ensemble. 


A A 


Greatest value ever 


Speedwagon Pioneer. 


through and throug 


Ik 


Standard 


Detroit, July 27.—A _ standard 
color plan to add to the attrac- 
tiveness of De Soto service de- 
partments throughout the coun- 
try was announced this week by 
the De Soto Motor Corporation. 

The plan has been sent to all 
De Soto dealers in a folder sug- 
gesting new clean-up and paint- 
up ideas. The De Soto Service 
Promotion department developed 
the plan with the cooperation of 
the Pittsburgh Plate Glass Co. 

It recommends to dealers that 
they use a definite, uniform color 
combination in decorating their 
service departments. The plan 


produced by the 
A real truck 
h—built for extra 


long life and low cost service. 


Reo Trucks range from % to 4-6 tons, prices from $530 chassis f. o. b. 
Lansing, plus tax. Powered by Reo Gold Crown 6 and 8 cyl. Engines 


REQ MOTOR CAR COMPANY 





Color Plans 


suggests blue and yellow, colors 
used in the De Soto emblem. 


In a letter accompanying the 
folder, B. R. Secord, director of 
service, explained to dealers that 
the standard color combinations 
will identify all De Soto Service 
departments to the motoring 
public. 

The plan also recommends an 
assortment of service signs to 
act as silent salesmen of De Soto 
service. Secord stated that the 
corporation particularly recom- 
mends their use to _ identify 
specialized departments for lub- 
rication, washing and polishing 


/,.9'/, TON TRUCK 


OP srme eth, Ed by 
Te ee Lee oe 0 
Te Liste e eer 


LANSING 
MICHIGAN 
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Cite 4 Columbus Firms 
With Code Violations 


Columbus, O., July 27 (UTPS). 
Injunction proceedings were in- 
stituted by the Ohio Recovery 
Administration in the Franklin 
county courts here in an effort 
to @nforce the tire and automo- 
bile trade codes. Suits were filed 
against four Columbus firms by 
the ORA through the office of 
Don Hoskins, prosecuting attor- 
ney. 

Suit against Farber Motor 
Sales, Inc., Columbus, charges 
that the firm drove new cars into 
the city with speedometers dis- 
connected; violated the code 
wage scale for drivers of new 
cars; failed to post labor provis- 
ions of the code, and violated the 
used car allowance schedule of 
the motor vehicle retailing trade 
code. 

Suit against Conrad Chevrolet 
Co., Columbus, charges the selling 
of used cars and wage violations 
of the motor vehicle retailing 
trade code, 

Suits were filed against two 
Columbus tire and _ accessory 
stores, the M. & M. Tire Co., and 
the Underselling Tire Co. 
Charges against both firms in- 
volved the sale of tires below the 





Recognize State 


Advisory Groups 





Washington, July 27.— Recog- 
nition of State advisory commit- 
tees for the motor vehicle retail- 
ing trade for Northern California, 
Southern California and Nevada 
was announced this week by 
NRA. They are as follows: 

NORTHERN CALIFORNIA 

J. E. French, chairman, San Fran- 
cisco; J. L. Glikbarg, vice-chairman, 
Oakland; J. E. Rodman, Fresno; G. 
H. Forman, Oakland; C. A. Me- 
Adams, Salinas; George Osen, San 
Jose; Royal Miller, Sacramento; W. 
I. Cunningham, Watsonville; Wm. 
J. Silva, Modesto; John H. Eagal, 


Stockton; R. J. Crow, Chico; Don 
Lee, San Francisco; Carl E. Gus- 
tafson, Eureka; E. A. Rymann, 
Santa Rosa; H. A. Crockard, Rose- 
ville; A. R. Arnot, Marysville; O. 
N. Critchfield, Colusa; Earle C.! 
Anthony, San Francisco; C. W.! 
Schwartzler, Merced; C. C. Si 

mons, Vallejo; J. F. Nielson, Red- 


ding; J. D. Ames, Yreka; Wim. Sut- 


ton, Sacramento; G. M. Flint, San 
Francisco; L. V. Danna, Oakland; 
Jack Sonflieth, San Jose; and Sam 
Davidson, Fresno. 
SOUTHERN CALIFORNIA 

P. H. Greer, chairman, Los} 
Angeles; Winslow B. Felis. vice 
chairman, Los Angeles; Carson W.| 


Ide, Los Angeles; Cliff Mead, Pasa- 
dena; E. C. Bayless, Glendale; J. K. 
Thrasher, Bakersfield; H. W. Beard, 
Santa Barbara; Harold S. Wier, San 
Diego; O. R. Haan, Santa Anna; 
Walter Casey, San Diego; M. V. An- 
derson, Riverside; Lyle Garner, Long 
Beach. 
NEVADA 

Dudley R. Day, chairman, Reno; 
H. C. Heidtman, vice chairman, 
Reno; S. R. Warren, Elko; E. A. 
Richardson, Ely; James Cashman, 
Las Vegas; A. C. Grant, Las Vegas; 
George C. Coverston, Fallon; C. O. 
Dangberg, Minden; J. H. Hart, Love- 
lock; Leland Henderson, Tonapah, 
and A. Pozzi, Carson City. 


I 933 Exports Drop 


Montreal, Canada, July 27.—Can- 
ada’s imports of automobiles and 
parts (other than engines) in the 
ealendar year 1933 were valued at 
$12,040,858 compared with a value 
of $12,797,033, in the previous year, 
or a decline of about six per cent. 
Export trade in automobiles during 
the calendar year 1933 amounted to 
$9,843,361, representing an increase 
of $2,800,000 when compared with 
the 1932 figures. 





Paul W. Abbott 


South Bend, Ind., July 27.—Paul 
W. Abbott died at Epworth Hospital 
Monday after an illness of about 
six months. Abbott was supervisor 
of inspection at the Studebaker 
plants from 1921 to 1931. Previous 
to that time he held various execu- 
tive positions at the Cadillac and 
Lincoln plants in Detroit. During 
the past three years he has been 
associated with Paul Bard as a man- 
ufacturers’ representative in South 
Bend. 








minimum price required by the 
retail tire and battery code and 
the failure to post labor provis- 
ions of the code. 

Oscar Brown, assistant attor- 
ney general, and Hampton Bee- 


son, deputy administrator of the | 
Administration, | 


Ohio Recovery 
presented the cases to Hoskins, 
asking that the common pleas 
court permanently enjoin’ the 
firms from continuing violations 
of the codes such as are alleged 
to have been practiced by them. 

“In 14 recent hearings concern- 
ing code violations in the tire and 
automobile trade codes, 10 of the 
cases have been satisfactorily 











Bender Goes on a Streamline Bender '| Industrial Wheels Are 





Keeping abreast of the passenger car trends the Bender Body Co., 


Cleveland, has gone strong for streamlines. Here’s a 29-passenger 
job—first of a series for Sunshine Bus Lines, Texas Coaches and 
Frank Martz Coach lines. 


and state code authorities and the 
ORA had given the defendants 
every opportunity to correct the 
violations.” 


corrected by the Ohio Recovery 
Administration,” Beeson said in 
discussing the suits filed. “The 
four suits came after both local 


EADS All Chicago Daily Papers 


Announced by Goodrich 

Akron, O., July 27.—A complete 
line of rubber tired industrial 
wheels, specially designed to re- 
place obsolete steel wheels on 
equipment already in service, is 
announced by the B. F. Goodrich 
Co., of Akron. 

Known as Goodrich “Vulc-On” 
the line is available in a wide 
assortment of sizes and types to 
meet practically every operating 


condition, in factories, docks, 
loading platforms and _  ware- 
houses. The new line gets its 


name from the fact that the rub- 
ber tire is permanently bonded to 
the wheel. This is accomplished 
by vulcanizing the rubber to the 
metal by the same process used 
in manufacture of solid truck 
tires. 





In Automotive Advertising Gains—I st 6 Months, 1934 


AMERICAN 


Daily News .... «© «© «© « 
Daily Times .... + «© « « 


.. . 101,869 


Lines Gain 


83,278 Lines Gain 
10,239 Lines Gain 


The first morning daily gained 39,515 lines; 
the second morning daily 69,619 lines. 


No longer can there be any doubt 
that "IN CHICAGO, THE SWING 
IS TO THE AMERICAN.” Month 
after month of steady Automotive 
Advertising gain, culminating, in the 
month of June, with linage leadership 
among all Chicago daily papers. 
(The American led the second daily 
paper by 12,919 lines.) 


Chicago, 


Why this steady rise in automotive 
advertising linage? Because habit- 
selection of newspaper media is as 


dead as the dodo. 
now buying space on results only. 
What counts today is "How many 
prospects did my ad bring in?" 
THE AMERICAN 
CLICKING. That, in one sentence, 


is the American's success story. 


What happened during the depres- 
sion is ancient history. What is hap- 
pening today is headlined above. 
Obviously, in 1934, the American is 
Chicago's BEST SELLER. 


Advertisers are 


In 


IS 


CHICAGO AMERICAN 


NATIONAL REPRESENTATIVES: 


RODNEY E. BOONE 


ORGANIZATION 





the 


th Dimension 


The News of Automotive Advertising 
By RAY BLACKWELL 


M 


depression but one thing is 


UCH has been heard in the past few years about the 
automotive industry leading the country out of the 


a certainty—the automotive 


industry is today leading the newspapers of the country 
back to their normal advertising volume. 

While all newspaper classifications are running ahead 
of the first six months of 1933, automotive advertising 
has the distinction of showing the largest gains. 


Total display advertising, for 
example, is 19.2 per cent ahead of 
the first six months of 1933 but] 
automotive lineage registers a 
gain of 44.2 for the same period 
of time. It is particularly inter- 
esting to note that as the year} 
progresses the leadership of auto- 
motive lineage increases. 

The amount of total display 
lineage placed in June of this 
year is the highest figure for June 
since 1931 but in the case of auto- 
motive advertising you must go 
back to June, 1930, before you can 
find a higher lineage total for 
June. 

Media Records, Inc., the source 
of this interesting data, also re- 
ports that for the first half of 
the year the Detroit Free Press 
led all morning newspapers in 
passenger car advertising, the 
Buffalo News held the leadership 
in the evening newspaper field, 
and the Cleveland Plain Dealer) 
carried off the honors for Sunday | 
papers. 

This vigorous advertising policy 
of the motor manufacturers | 
should be especially encouraging | 
to local dealers, as it demon-| 
strates that they are getting more 
aggressive advertising support in| 
their communities than dealers | 
in any other line. 

* * on 


FRIENDS of John E. Grimm jr., 
long associated with General Mo- | 
tors’ advertising and sales activi- | 

ties both in De- 
troit and Day-| 
ton, are congrat- | 
ulating him on) 
his new connec- 
tion with Young 
& Rubicam, the | 
well-known ad- 
vertising agency 
of New York, 
which handles 
such prominent 
accounts as 
J.E.Grimm jr. Packard, Gen - 
eral Foods, and 
Gulf Refining. Grimm will be 
best remembered as advertising 
manager of Chevrolet (1924-1929), 
later as sales manager of GMC 
radio division, and until last July 
as advertising director of the 
B-O-P set-up. He already has 
assumed his duties in New York 
and will move his family imme- 
diately. 





* * * 


LAST MAY on Pontiac posters 
throughout the land, a new face 
smiled out at passing motorists 
and pedestrians. Quickly the at- 
tractive miss became known as 
the “Pontiac Girl” and from the 
abundance of complimentary com- | 
ments definitely demonstrated her 
popularity. 

Again the “Pontiac Girl” is on 
the boards, being used in Pontiac 
July poster campaigns. Again 
laymen are admiring her and ad- 
vertising men inquiring, “who is 
the new model?” 

The young woman in question 
is not a commercial model but a 
New York social registerite and 
this is her first venture in adver- 
tising art. So enthusiastic is she 
over her new work, however, that 
she rushed back from a vacation 
in Bermuda so as to be available 
for the July Pontiac posters. 


* * * 


CHARLES M. VOELKER, long | 
identified with the production of 
motor car literature and sales | 
promotion campaign, is now pres- | 
ident of Stair, Jordan, Cerre, Inc., | 
advertising printers of Detroit. | 





Associated with Voelker in his 
new organization is Fred A. 
Chanty, as general manager 
charge of productions and Glenn 


B. Heller as account executive | 


and merchandising counsel. 
* * * 


THE AUTOMOBILE industry’s 
loss is the air conditioning indus- 
try’s gain for H. C. Jamerson, 
former director 
of advertising 
and sales pro- 
motion for the 
De Soto Motor 
Corp., has been 
named as gen- 
eral sales man- 
ager of the 
Tempature 
Corp., Chrysler 
Motors’ subsidi- 
ary. 

Jamerson has 
had many years 
experience in the _ refrigeration 
field, starting as a salesman for 
Frigidaire in 1922. Later he be- 
came asst. sales manager, then 
sales manager in charge of prod- 
uct distribution for the company; 
he also was in charge of sales 


H. C. Jamerson 


of the Southern California di- | 


vision of Frigidaire. He came to 
De Soto in November, 1933. 


Ba * * 


WARD M. CANADY, widely 
known in automotive advertising 
circles as president of the United 
States Advertising Corp. of 
Toledo, Ohio, has been drafted as 
director of publicity by the Fed- 
eral Housing Administration 
which is preparing community 
campaigns for popularization of 


| home building and renovation. 


As reported by Advertising Age, 
it is believed that Canady’s recom- 
mendation will determine 
whether or not the Federal Hous- 
ing Administration breaks into 
paid advertising in its own right. 
If it decides to do so it has $1,- 
000,000 available as a starter. 

United States Advertising Cor- 
poration, the agency that Ward 
Canady heads, directs the adver- 
tising of Willys-Overland, Libby- 
Owens-Ford and Monroe Equip- 
ment Co. in the automotive field. 

* * * 


HOWARD T. WORDEN, for 
several years with Campbell- 
Ewald Agency, has recently 
joined the advertising department 
of the Pontiac Motor Co. where 
he is serving with Advertising 
Manager “Bud” Berend and B. B. 
Kimbal, assistant to Berend. 


(Continued from Page 1) 
try are handing out entry blanks 


| and arousing interest in the event. 


* * * 


SO MUCH for the preliminaries 
which will explain why Chevrolet 
executives threw a luncheon at 
the Recess Club Tuesday in honor 
of Jack Nichols, 12-year-old boy 
from Indianapolis, who is Exhibit 
A in the promotion, Jack, at an 
expense of 15 cents for roller 
bearings—the rest of the “car” 
was built from odds and ends he 
picked up around the house—has 
constructed a racer singularly 
reminiscent of the Indianapolis 
speedway creations. Happily for 
Jack, he included home-made 
knee action into his racer, which 
of course interested Chevrolet and 
Bill Holler became a sort of a 
foster father of Jack in this en- 


in | 








terprise and brought about the 
Detroit party. 


* * * 


AFTER ALL we oldsters are 
just boys grown up when it comes 
to contacting with youth as ex- 
emplified by Jack Nicholas. There 
wasn’t a one of us at the luncheon 
who didn’t look back over the 
years and wish that he, too, might 
be embarking on a big adventure 
like the soap box derby. Marvin 
Coyle, president of Chevrolet, 
spoke for all of us when he made 
a graceful speech giving the rea- 
son for Chevrolet’s interest in the 
derby—that young boys need to 
be taught to do something use- 
ful in their idle hours and that 
building these racers made them 
realize what they could do with 
their hands. 


+ * * 


JOHNNY OWENS of Getchell’s 
coming into the sanctum with a 
story of an undertaker at New- 
castle, Ind., becoming so enthu- 
siastic over the airflow De Soto 
that he has converted his into a 
hearse, started our own Col. Lu- 
beck out in a reminiscent way 
about the first motor hearse in 
this country. 

Lubeck definitely sets the date 
as 1909, when he was connected 
with the White Motor Co. branch 
in Chicago, selling steamers. 
“Dutch” Miller, famous: long dis- 
tance bicycle racer—he won one 
of the early Madison Square 
Garden’s six-day races before the 
team system was adopted—on his 
death bed expressed the wish to 
have an automobile funeral. Rob- 
erts, a North Wells street mor- 
tician, set out to find the neces- 
sary rolling stock. Because of the 
quietness of the White steamer, 
he fancied that was what he 
wanted. 

Without any precedent to go 
by, the White people put a body 
from a horse-drawn hearse on 
a White chassis. 
steamers carried the funeral 
party. This, according to the 


Ten White} 
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= OTA hers 


Pontiac sprung a good outdoor stunt by getting a society belle to 


pose for the poster above. 


colonel, was the first time an 
automobile hearse ever was used 
in this country. The Miller fu- 
neral therefore was the start of 
what since has been an impor- 
tant part of the automobile in- 
dustry—building motor hearses. 

* * * 

DID YOU ever dream of going 
back to the old home town after 
years of absence and make the 
town folk sit up and take notice? 
Well, there’s one of the automo- 
bile industry who is going to get 
that thrill—Tom Lewis, leader of 
the famous Chrysler choir. Lewis 
right now is on the broad ocean, 
headed for the British Isles and 
eventually his old home in Wales. 
When he lands there will be 
waiting for him an airflow De 
Soto. 

Lewis left Wales 35 years ago 
and never has been back. 
trip follows his success as leader 
of the Chrysler choir which has 
made a national hit. There are 
201 members of the choir and so 
interested are the Chrysler work- 
men that there are 65 applicants 
for places on the choir when va- 
cancies occur. 

* * * 

ON THE WAY to Hudson today 

the commentator lamped a huge 


His | 





It took some persuasion, but 
Pontiac is persuasive. 


Borden milk truck which carried 
banners testifying that the driver, 
naming him, had gone 200,000 
miles without an accident. Show- 
ing that big business concerns 
are helping cut down traffic acci- 
dents by creating a pride in their 
jobs among the drivers. 


Walter R. Caveney Joins 


Home Owners Loan Corp. 


Detroit, July 27.—Walter R. 
Caveney, formerly of the ac- 
counting department of General 
Motors, has been called to Wash- 
ington as financial deputy in the 
Home Owners’ Loan Corp. He 
will co-operate with Carl R. 
Hammer, formerly comptroller 
for McCord Radiator & Mfg. Co. 
of this city, who is divisional 
chief of the HOLC. 


Have Castings Booklet 

New York, July 27.—Doehler Die 
Casting Co. has prepared a booklet 
detailing the process and uses of 
brass die castings. The company 
claims the new castings are equal 
to steel in tensile strength. The 
booklet states that intricate brass 
parts which have heretofore pre- 
sented a difficult or costly produc- 
tion problem can now be produced 
economically by the new castings. 


The Liberal INTERNATIONAL Franchise 
Builds Successful Business 


and the cooperation given by the company in 
selling and servicing Internationals.” 


“With reference to the volume of truck 
we have been fortunate in 
securing for ourselves and International Har- 
vester,” writes O. H. Peter of the Peter’s 
Motor Co., Allentown, Pa., “we believe we 
have done very well in bringing International 
Trucks to the front in our territory during the 
past four years. The greater part of our vol- 
ume has been made up of 2- and 3-ton trucks 
... We anticipate building up an increased vol- 
ume with the new Half-Ton Model C-1. 


business which 


“We wish to acknowledge that our success is 
in a large part due to your liberal franchise 


This is the new model C-40, 2- to 3-ton capacity—one of a beautifully 
streamlined series of International Trucks. 


INTERNATIONAL TRUCKS 


Call the nearest International Branch for 
full details about the International Truck con- 
tract in your territory. 


The new line of streamlined International 
Trucks is on display in the International Har- 
vester exhibit at the World’s Fair in Chicago. 
When you come to the Fair, visit this showing 
of the latest and finest in trucks. 


INTERNATIONAL HARVESTER COMPANY 
606 S. Michigan Ave. 


OF AMERICA 


(INCORPORATED) 


Chicago, Illinois 


International Offers: 


A complete line of trucks from %-ton 
up; a reputation without equal for 
quality and after-sale service; 201 In- 
ternational Harvester branches which 
provide the closest possible assistance 
in sales and service; International 
Truck finance plan on both new and 
used trucks; largest advertising cam- 
paign of any full-line truck manufac- 
turer, constantly promoting the sale of 
Internationals in national magazines, 
newspapers, vocational publications, 
and through direct-mail. 
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Dealer Code Cuts Teeth As 
NRA, Makers and Dealers 
Find Basis for Accord 


(Continued f 


of the N. A. C. C. participated at| 
the behest of NRA. 


Discussion of the subject re- 
vealed quickly that the existing 
“gentleman’s agreement” reached 
Jan. 12 between manufacturers 
and dealers had proved virtually 
impossible of satisfactory admin- 
istration. 

Consideration disclosed to those 
at the meeting that the situation 
was a result of an inefficiency in 
the code as it was originally 
drawn. Only technically, it was 
agreed, does the existing agree- 
ment control the operations of 
manufacturers with respect to 
quantity sales of commercial or 
passenger vehicles to consumers. 
In actual practice, they are be- 
yond the range of its controlling 
provisions. 

To Change Code 

This situation, it was agreed, 
can be changed only by an 
amendment to the code which 
specifically covers the subject of 
quantity sales. In no other fash- 
ion, NRA _ officials declared, | 
would it be possible to compose 
the issue between the dealers and 
manufacturers, 


To speed this process, after all | 
three parties to the discussion | 
had stated their respective po-| 
sitions, the meeting passed a 
resolution instructing the Na- 
tional Control Committee to pre- 
pare such an amendment in con- 
junction with a committee repre- 
senting the manufacturers and to 
submit it to NRA for approval | 
and inclusion in the code. | 

Early action on the matter was 
requested by NRA and promise 
that it would be given was made 
by both dealer and manufac- 
turer groups at the session. 

Representatives of the dealers 
from every state brought to the 
meeting a conviction that numer- 
ous changes in administration 
are essential to prevent practical | 
nullification of its provisions. 
Stating their position bluntly and 
backing it up with concrete illus- 
trations of flagrant violations | 
which appeared beyond the reach | 
of code punitive provisions, they 
asked NRA frankly for greater 
assistance in solving the many- 
sided problem of compliance. 

C. E. Adams, division code ad- 
ministrator, appeared before the 
meeting on this subject to assure 
the committee of NRA’s desire to 
give immediate and effective co- 
operation in respect to every 
problem outlined. 

Promise Prosecution 

Promising vigorous  prosecu- 
tion of code violators, he de- 
clared NRA was unable to act un- 
less full evidence of violations 
were placed in its hands by code 
authority members. Out of the 
discussion, there emerged sug- 
gestions which it is hoped may 
be fused into a workable method 
whereby the code _ authorities, 
themselves, will be enable to cope 
with the majority of infractions 
which are of a minor nature, The 
more serious cases, those calling 
for court action, henceforth will 
be submitted to federal district 
attorneys under a special proce- 
dure looking toward the obtain- 
ing of injunctions against viola- 
tors. 

A method of assessing liqui- 
dated damages, unanimously 
voted by the National Control | 
Committee, was submitted to 
NRA for approval and taken un- | 
der consideration with the prom- | 
ise of an early decision. 

The troublesome question of 
handling cars consigned to deal- | 
ers for sale by them in conjunc- 
tion with the purchase of new 
cars by patrons will be disposed 
of through an amendment to the 
code. This was decided after a 
searching analysis of the subject 
which has constituted one of the 
most difficult phases of adminis- 
tering the used car provisions of 
the code. 
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The amendment, draft of which | 


was authorized by the NRA, will 
bar consignments made in any 
manner which permits the owner 
to receive more than the maxi- 
mum permissible allowance as 
fixed by the official used car 
guide. The whole practice of 
taking cars on consignment, built 
upon a foundation of seeking to 
avoid code limitations with re- 
spect to used car allowances, is 
expected to be terminated by the 
amendment. 

Discussion of the subject left 
little double that the majority of 
dealers are unqualifiedly in favor 
of putting an end to this practice, 


which, in every community, has | 


plagued code enforcement agen- 
cies and which has served to 





nullify to a considerable extent 
the code restraint upon excessive 
allowances on trade-ins. 


Another amendment authorized 
by NRA will automatically term- 
inate a recovery administration 
ruling which practice has demon- 
strated to be a handicap to giv- 
ing dealers the full benefit of 
their code. 


It is one which will provide that | 


the allowance made on any used 
ear shall be the official guide 
rating of the particular car at the 
time the order for the new ve- 
hicle is placed. Previously, NRA 
has ruled that the allowance so 
made must be that in effect as of 
the date that title and possession 
of the used car passes to the 
dealer. 


Works Hardship 

In practice dealers have found 
that this works a hardship in 
their operations in that, owing to 
conditions over which they have 
no control, they frequently are 
unable to make deliveries within 
the period covered by the current 
official guide. 

With new models in the imme- 
diate offing and the prospect that 


Uy 





ments in wheel suspension have brought a 


variety of new parts. 


All these parts carry great responsibility. 


And, as they are more or less intricate forg- 


ings, it is of the highest importance that 


bars and billets be sound and free from sur- 


face defects that might cause hidden points 


of weakness. 


Whatever the steel you decide to use in 
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Dodge Dealers’ Sales 
Reach 140,932 Total 





code authorities will be called 
upon to deal on a larger scale 
with the problem of “bargain 
sales,” a method for handling 
liquidation of discontinued mod- 
els was outlined which gives 
state code authorities jurisdiction 
in determining what price poli- 


cies shall prevail in such in- 
stances. 
Similarly, it was decided to 


close the loophole through which 
some dealers have escaped price 
maintenance provisions of the 
code by going through bank- 
ruptecy proceedings as a means of 
closing out stocks of obsoleted 
models at cut rate sales. 

When the meeting closed, not 
a single problem of code enforce- 
ment and greater code effective- 
ness had failed to find its way 
into the discussion with the path- 
way toward solution definitely 
outlined. 


Ty 
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Detroit, July 27—A summary 
of passenger car and truck sales 
made by the Dodge dealer organ- 
ization in the first 29 weeks of 
the present year shows a total of 
140,932 deliveries as against 84,701 
the year before. While passenger 
car sales record a gain of 50.6 
per cent and combined passenger 
car and truck sales a gain of 
66.4 per cent, truck sales alone 
boast a gain of 222.1 per cent. 


Sales made by Dodge dealers 
from Jan. 1 to July 21 totalled 
57,534 passenger cars as against 
41,601 delivered in the like period 
of last year—58,162 Plymouths as 
against 35,243—and 25,236 Dodge 
trucks as against 7,857. 

For the week ending July 21, 
Dodge dealers reported sales of 
5,764 new passenger cars and 
trucks, as against 5,581 passenger 
cars and trucks delivered during 
the corresponding week of 1933. 


any part, having Bethlehem make it is a 


long step toward obtaining the maximum com- 


bination of desirable characteristics of which 


the analysis is capable. Bethlehem Alloy Steels 


have not only the internal soundness and per- 


fection of surface that mean reliability and 


long life, but the machinability and uniform 


heat-treating characteristics that make for 


low production costs. 


—— 
abla 
74341 
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BETHLEHEM jc ALLOY STEELS 


BETHLEHEM STEEL COMPANY 
GENERAL OFFICES: BETHLEHEM, PA. 
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Gasoline Taxes 


Supplying 42% 
Of Road Levies 


New York, July 27.—State sales 
taxes upon a single commodity, 
gasoline, are forcing consumers 
to pay more than 42 per cent of 
the cost of highways in the 
United States. About 28 per cent 
additional is paid in registration 
and license fees by motor veh- 
icle operators, who, through these 
taxes, are bearing at least 70 
per cent, probably more, of the 
burden of highway costs. 

The annual statistical abstract 
of the U. S. Department of Com- | 












merce reveals that the propor- | 
tion of state gasoline taxes to 
total state taxes increased to 18.2 
per cent from 13.7 per cent be- 
tween 1929 and 1931. Gasoline 
taxes per capita, during the same 
period, increased to $3.44 from 
$2.34, a rise of more than 47 per | 
cent. 

The data reveal also that re- 
gistration fees, sometimes re- | 
garded as the more costly motor 
tax because they are paid in lump 
sums, really are less burdensome | 
than gasoline taxes. During the 
1929-1931 period, such license fees 
decreased to $2.28 from $2.38 per 
capita. The proportion of regis- | 
tration fees to total state taxes 
declined to 12.1 per cent from | 
13.9 per cent. 


NRA Grants Continuance 
In Rubber Code Order | 


Washington, July 27.—The Na- 
tional Recovery Administration 
has announced a_ continuance 
from July 14 to Aug. 14 of a stay 
in Order 156-9 which stayed for | 
90 days (expiring July 14) the 
provision of the approved code 
for the rubber manufacturing in- 
dustry which said: 

“No member of the automobile 
fabrics, proofing, and backing di- 
vision shall coat or combine cus- 
tomer’s auto-topping fabrics to be 
used in the jobbing or replace- 
ment trade, whether domestic or | 
export, or buy or take title to any 
material.” 


Sticker Tags Extended 

Lansing, July 27.—Use of the so- | 
called sticker license plates in Mich- 
igan is to be extended until Sept. 1, 
D. Fitzgerald, secretary of state, has 
announced. 


- Pioneer 


in the 


Development | 


of the 
Newest Type 
Connecting Rod 









tah es 
MUU. ea Lia) 


* FLEXIBLE 

* THIN WALL 

* LIGHT WEIGHT 
BABBITT LINED 

* STEEL BACKED 

* ACCURATE 

* DEPENDABLE 

* ECONOMICAL 

* REMOVABLE 






















AUTOMOTIVE DAILY NEWS, SATURDAY, JULY 28, 1934 


LATEST CUMULATIVE 





These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Dally News 
Figures supplied by R. L, Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co. and 
Metropolitan New York area which are compiled by Sherlock & Arnold. 
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AUTOMOTIVE DAILY NEWS, SATURDAY, JULY 28, 1934 


REGISTRATIONS 39* STATES JUNE 1934-33 


The complete cumulative figures will appear every Saturday, until all 48 states or completed United States totals for the month have been printed. 
New states shown today include Colorado, lowa, Nebraska, New Jersey, Oregon, Pennsylvania, and Wyoming. 


NASH GROUP NON-AFFILIATED MANUFACTURERS 


STATES 


Arkansas 


California 
Colorado 


Connecticut 


Delaware 


Florida 


Georgia 
Idaho 
Illinois 


Indiana 
lowa 


Kansas 


Louisiana 


Minnesota 


Missouri 


LaFayette 
Nash 








Franklin 











Montana 
Nebraska 
Nevada 


New Hampshire 
New Jersey 


New Mexico 


North Carolina 





North Dakota 


Ohio 

iin 
Dienesiventa 
Rhode Island 
South Carolina 


South Dakota 


Utah 





Vermont 
Virginia 
Washington 


West Virginia 


Wisconsin 
Wyoming 
Dist. of Col. 


Total 


*39 states and District of Columbia. 


BY MAKES, FIRST FIVE MONTHS, 1934-1933 
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a ae 
Arizona 34] “ 3 5] | | 7 2 | 2 l 773 
3 3] | 22 511 
3; 3] | 1| 973 
4 4] 5| 2| 1 1118 
82; 145] 5 6 113 8| . ~ 12228 
102 102] 3 5 74 21 11155 
14 371 1 4 4 ~ 2 | 20a 
19 19] 2 3} I 1467 
34 75 33 6 1] +3674 
28 28 | 13 3 3] + 2918 
4 11] |  ~§98 
3| 3] 2| mean 
4 8] | 24| 1994 
1| 1] : 17| 2098 
15) 21] 1 12 3817 
8 8] 2 5 6 3001 
1 1] 7 639 
1 1] 1 107 
113 197] © 72 12623 
82 82 1 58| | 8348 
35 60] 2 31 4 5785 
24 24] 5 7 63 2 6910 
20 47] 1 7 4334 
16 16] 1 10 3200 
10 17] 5 11 2251 
9 9] 3 2 2 11 2319 
9 29! 4 2 3 2225 
13 13] I 7 3 2 1438 
25) 48 1 13 3105 
11 11 5} | 18 2263 
36 98 | 7 91 16934 
28 28] 27 ] 102 12491 
13 251 18 3869 
_ 23 23] 7 20 1937 
24| 63 | 2 2 25 5859 
35 35] 2 2} 28} 4693 
4) 11] 3| 888 
11 11] | 4| 578 
12 26] 5 2 3 2336 
13 13] | 7 2 1771 
2 7] 2 1 299 
55 
15 34] 5 7 1119 
ii} 11] 2 2 2 11{ 922 
62) 138] 16 2 39 a = 7900 
65 65] 55 ( 55 7278 
1) 1] 349 
: I | 210 
5 10] 6 3724 
4| 4] 4| 2349 
2) 4] | 804 
| | Tk 
68 168] 1 140 16746 
69 69] j 93] 11961 
7 14] 31 445 «#239; ~=39o~«21533 
12 12] 23 2 1299 
145 263] 140 5] 19705 
118 118] { 111 15270 
23 31] 1 18 1606 
13 13] 2 16 1320 
2 5] 5 3 1821 
2 2] 2| | 1291 | 
2 6] 1 1 539 
5 5] l 2 2] 766 
14] 2 12 2 | 837 
9| 9] 11 3) l 655 
2 8] 2 1) 6 2 1| 663 
3 3] 1 2| 6 3 1| 516 
14| 29] 7 3 12 3 5 ~ 3021 
9 9] 6) 3} 1| 20| i 1) 2488 
4 11] 5 4 3 28 6 2440 
1 1] l 2 2 20! 5 1769 
18 36 | 5 24| , ~ 3829 | 
U5 5] 5 6 1484 
70| 184] 5 28 5187 
60| 60] 7 19! 3403 
4 7] en in: 
I i] 366 
17 35] 10 - 2654 | 
11 11] 12 1710} 
933) 1932] 987 | 171 162413 | 
835 835] $50 127920 


NASH GROUP NON-AFFILIATED MANUFACTURERS 


United States 
Complete by 
Months 


Five Mos. Total 


Five months plus 
39* states for June 





LaFay- 
ette 
Nash 





7071) 
4458] 


Totals 


8497 | 
4458 | 


"341 2425) 8004) 10429 


5293 


5293! 


Auburn 
Austin 
Conti- 
nental 
Franklin 
Graham 






5638| 2036) 
4026! 2837) 
6625 
1876 





laneous 






Stude- 
Miscel- 
Monthly 
Totals 





1432| 17665 
1210] 13118 
1775, 21464) 3092 163] 933892 
636182 | 


146| 771479 
1034] 508262 





=—-this was 
Antomotive Baily News 


FOURTH WEEK IN JULY 
1926-1933 





1926 
United States Patent Office holds 
that Henry Ford is not entitled to 
exclusive names of Ford and Lincoln. 
; . General Motors states that 79 
per cent of its May production was 
closed cars. In 1919 the whole in- 
dustry’s output was only 10.3 per 
cent closed jobs. . . . Pontiac starts 
building its new $7,600,000 plant. 
Yellow Cab Co. of Chicago 
orders 1,500 taxis, valued at $3,- 
000,000, from Yellow Truck & Coach 
Co... . Mr. and Mrs. Edsel Ford 
visit President Calvin Coolidge at 
his summer camp in the Adiron- 
dacks. . . . Harry Hartz is de- 
clared champion driver of the year 
by AAA, 
1927 
In this year many new models 
were announced the last week of 
July, among them Packard, Oldsmo- 
bile, Chandler, Hudson, Buick and 
Oakland. . . . Gardner of St. Louis 
drops six-cylinder models and will 
build only eights. . . . General Mo- 
tors earnings for the first half of 
the year placed at $129,250,207. 
1928 
Graham-Paige is building a mil- 
lion-dollar body plant at Evansville, 
Ind. . . . Department of Commerce 
estimates the year’s domestic pro- 
duction will total 400,000, which will 
be 82 per cent of the world’s out- 


put. . . . General Motors covers 
200,000 workers with $400,000,000 
insurance. . . .John J. Raskob re- 


signs as chairman of finance com- 
mittee of General Motors to handle 
Al Smith’s campaign for presidency. 
1929 
The 2,000,000th Model A _ Ford 
comes off the assembly line. . 
Friday, June 26, Automotive Daily 
News published its 1,000th issue. 
. Oldsmobile announces the ad- 
dition of its tenth plant in two 
years. 





1930 
Bantam Austin makes its official 
debut in principal cities, reporting 
2,500,000 attendance and 500 orders 
a day coming in. . . . Cadillac for- 
mally announces addition of twelve- 
cylinder model to its line... . 
Briggs Body building English body 
plant at Dagenham, near Ford. 
1931 
National Automobile Dealers Assn. 
analysis shows an average volume 
of $252,549 for representative deal- 
ers annually... . Harry B. Harper, 
sales manager of Willys-Overland in 
1911, returns to his old job. ‘ 
| Harry Branstetter, veteran Chicago 


1932 
| Fred S. Duesenberg, builder of 
Duesenberg cars, dies as result of 
automobile accident near Johnstown, 





3 | dealer, dies. 


| Pa. . . . Kenneth A. Skinner, first 
| president of Boston Auto Dealers’ 
Assn., dies. . . . William B. Mayo, 


| Ford’s chief aviation engineer, an- 

nounces he will retire from Ford 
company Sept. 1. 

1933 

Gen. Hugh Johnson visits Detroit, 

| confers with automobile executives, 

and announcement is made that the 

automobile industry has adopted 35- 

hour maximum work week, with 

| minimum wages of from 41% to 43 


| cents an hour... . . C. B. Smith re- 
signs as president of Stewart- 
| Warner. . . . T. J. O’Rourke is 
made general sales manager of 
| Pierce-Arrow. . . . Ford offers to 


cut motor driveaway radius to 200 
miles of each of his assembly plants. 


Coming Events 





SEPTEMBER 
9—Wernersville, Pa. Trade Assn, Execu- 
tives. Meeting. 
9-10—Muskegon, Mieh. Automotive Mainte- 
nance Assn. of Michigan. Convention. 
10-14—Cleveland, 0. American Chemical Se- 
clety Meeting. 
19-21—Atlantie City, N. J. NatL Petroleum 
Assn. Meeting. 
21-22—Cieveland, O. Nath Assn. Motorbus 
Operators’ Annual Meeting. 
22-27—Cleveland, O. American Transit Assn. 
Convention and Show. 
OCTOBER 
1-5—New York, American Society for Metals 
Meeting. 
1-5—Cleveland, 0, American Society of 
Safety Engineers’ Meeting. 
1-5—New York. American Welding Society 
Meeting. 


1-5—New York. Natl. Metal Congress and 
Exposition. 

1-5—Cleveland, 0. Natl Safety Council 
Meeting. 


4-14—Paris, France. Automobile Salon, 
1t-20—London, England, International Auto- 
mobile Show. 
| 31-Nov. 2—New York. Natl. Foreign Trade 
Council, 
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Makes and States, May 1934-33 
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Figures supplied by R, L. Polk & Co., except New Jersey, which are supplied by New Jersey Motor List Co., and Metropolitan 
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New York, which are as by Sherlock and Arnold. 
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Dodge Prairie Schooners 
All Aluminum for Brewers 


Detroit, July 27.—Combination 
canopy and stake special “prairie 
schooner” type brewery truck 
bodies of practically 100 per cent 
aluminum construction have been 
developed for 12 Dodge two-ton 
heavy duty chassis just added 
to the fleet of the Stroh Brewery 
Co. of Detroit. It is said that 
these weight-saving bodies per- 
mit the hauling of 20 per cent 
more payload and effect savings 
along other lines which have 
attracted widespread attention. 


Outstanding advantages result- 
ing from the use of aluminum in 
place of wood and heavier metal 
in this type of body, considered 
by Stroh officials as the most 
practical and efficient for local 
delivery of beer in both barrels 
and cases, are: 

Body Weights Cut 

1—Reduction in total body 
weight from 3,000 to approxi- 
mately 1,500 pounds; this permits 
the hauling per trip of 30 extra 
cases of beer weighing 50 pounds 
each without increasing gross 
vehicle weight, and in effect re- 
duces hauling costs from 10 to 8 
cents per case. 


2—Reduction of license fees by 
$18 per unit, totaling in this case 
$216 per year. 

3—Further savings on tires and 
gasoline when trucks are running 
light or carrying empty barrels 
or cases. 

4—Time-saving 


equivalent to 


one extra trip a day, and the ease 


ant factor in favor of this lighter- 
weight material. 

Stroh’s aluminum bodies are 
finished in red surmounted by 
permanent dark-brown tarpaulin 
coverings—a combination which 
not only contributes to weight re- 
duction but at the same time 
preserves the traditional appear- 
ance of a brewery truck. 

Inside Dimensions 

Although the original cost of 
aluminum bodies is nearly double 
that of conventional construction, 
the savings in operating costs 
attributable to lighter weight will 
result in complete amortization 
of the initial investment in from 
nine to ten months, it is claimed. 


Inside dimensions of the Stroh 
aluminum bodies are as follows: 
length, 151 inches; width, 84 
inches; height, 48 inches from 
floor to top of structural mem- 
bers; 68 inches from center of 
floor to center of roof bows. 


Standard stock of special anal- 
ysis (17ST) aluminum was used 
in every structural component. 
Forming the exceptionally sturdy 
foundation are four-inch alum- 
inum channels at the extreme 
front and rear and two four-inch 
I-beams located just forward and 
just to the rear of the wheel- 
houses’ to give the necessary 
added strength for the center 
load. 

On each side at the ends of the 
channel and I-beam sections are 
two-angle members, 2% x2%x 4 





' A view through the rear door of the Stroh prairie schooner type body 


| 


reveals its spaciousness. 


The stipped aluminum floor is laid over a 


corrugated aluminum foundation to insure ample strength. 


and economy of removing the 
light-weight bodies for servicing 
either the truck or the body. 
High Salvage Value 
Operating economies were, of 
course, the prime consideration in 
the adoption of aluminum for 
body material, but the fact that 
scrap aluminum at current quot- 
ations is worth 10 cents a pound, 
giving each body a salvage value 
of approximately $150 at the end 


| 





inches riveted at the top and 
bottom. H-section uprights, 1% 
x 2 inches are in turn riveted to 
the angles, an advanced construc- 
tion feature which contributes 
much to the staunchness of the 
entire structure. Corner posts 
are of channel section, 1% x 1% 
inches. 

Protecting slats or “rub rails” 
of extruded aluminum section, 
214 inches wide inside the body 
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Prairie Schooners Bring Beer Schooners 





Above is a fleet of 12 Dodge two-ton heavy duty trucks equipped with all-aluminum bodies which was 


recently delivered to the Stroh Brewery Co., Detroit. 


The new units are said to offer exceptional carry- 


ing capacity with greater economy due to the reduced weight of the aluminum 


bodies. 


The bodies are called prairie schooner type. 





serve also as structural members 
giving maximum strength to the 
body superstructure. 

Front and rear headers are 1% 
x 1% x % inch angles. 

Outside dimensions of the tar- 
paulin bows are 1% inches, and 
the thickness, .095 inches. The 
roof connecting slats are 1% x 
% inches round edge aluminum. 


Floors in Two Sections 

The engineering resourceful- 
ness represented in the construc- 
tion of these aluminum bodies is 
particularly evident in the fab- 
rication of the floors, which were 
made in two sections. The top 
section, of diamond pattern tread 
plate, is supported on corrugated 
aluminum sheets with corru- 
gations running lengthwise and 
riveted securely at the bottom to 
the cross members. The top plate 
is again riveted to the corrugated 
sheet at approximately every 
other corrugation, thus in effect 
incorporating the full recognized 
strength of truss-girder construc- 
tion. 

Side and end panels between 
openings are of 14-gauge sheet 
paneling (half hard) riveted to 
the uprights and corner posts. 

An interesting detail, highly 
important in the structural use 
of light alloys, is the water- 
proofing of the aluminum at all 
points of metal-to-metal contact. 
A liquid, waterproof asphalt is 
used for this purpose. It not 
only prevents natural corrosion, 
but at the same time serves to 
arrest any electrolosis which 
might be set up at these points. 

Low Loading Levels 

Wheel housings are rectangular 
and of exact case height to level 
out the first tier of the load. 
They also provide surface space 
for carrying two _half-barrels. 
Thus straight loads of cases or 
combination loads of cases and 


barrels may be arranged com- 
pactly and handled easily. 
Loading and unloading is ef- 


fected from 34-inch doors on 
either side or from the 45-inch 
opening at the rear. 

The manner in which the 
foundation of the bodies was de- 
signed and mounted on the Dodge 
double-drop chassis frame keeps 
the loading level conveniently 
low—the uniform measurement 
from the ground to the top of the 
floor being 36 inches. 


NSP A Wholesalers Ask 
Compatible Resale Lists 





Detroit, 
“ever-increasing cost of whole- 
saler operation under the present 
restricted volume and the influ- 
ence of the National Recovery 
Program, and the tendency on 


New Car Sales 
In Middle West 
Are Up in June 


Chicago, July 27.—Both retail 
and wholesale sales of new cars 
in the middle west increased 
slightly during June, accord- 
ing to figures of the Federal 
Reserve Bank of Chicago, based 
on reports from 55 companies in 
the seventh Federal reserve dis- 
trict. 

The number of cars sold at re- 
tail showed a gain of 2.2 per cent 
over May and 1.1 per cent over 
June, 1933. Wholesale sales were 
4 per cent over May and 7.2 per 
cent over June of last year. The 
dollar value was less in each in- 
stance, indicating a slightly more 
than normal proportion of sales 
in the lowest priced brackets. 

Used car sales in June declined 
4.6 per cent from May and were 
6.9 per cent below June of last 
year. Dealers’ used car stocks 
were up 8 per cent numerically 
and 22.6 per cent in dollar value 
as compared with June last year. 

While new car stocks were 1.7 
per cent less than in May, they 
increased 96.8 per cent as against 
June, 1933, the reports revealed. 





Mexico’s Trade Gains 

Washington, July 27.— Mexico’s 
automotive trade continues to im- 
prove, according to advices from R. 
G. Glover, U. S. commercial attache 
at Mexico City. Sales of motor ve- 
hicles during the second quarter of 
1934 increased by approximately 50 
per cent over the preceding three- 
month period. New car registra- 
tions in Mexico City, which repre- 
sents approximately 45 to 50 per 
cent of the total Mexican market, 
were 1,140 units as against 798 units 
for the first three months of the 
year. 


and manufacturer groups to re- 
duce the gross profit of whole- 
salers,” the Wholesaler Board of 
Governors of the National Stand- 
ard Parts Assn. has adopted a 
resolution for presentation to the 
Manufacturer Board of Govern- 
ors. The resolution has been 
approved by the board of direc- 
tors. 

Drawing attention to the sys- 
tem of free and open competition 
in distribution of automotive 
after-market materials which has 
resulted in the development of 
trade practice abuses, and the 
actions of some manufacturers in 
discontinuing the practice of is- 
suing suggested resale prices, the 
wholesalers ask the manufac- 
turers to consider the possible 
status of business if the proposed 
Article VI of the Wholesaler code 
is approved. 

Article VI requires that all 
wholesalers maintain the manu- 
facturers’ suggested resale prices. 
Under this article, if approved, it 
will be in the province of the 
manufacturers either to protect 
or destroy the wholesaler system 
of distribution, depending upon 
the amount of gross profit that 
is provided for the wholesalers, 
the latter state. 

The adopted resolution urges 
the manufacturers to set up sug- 
gested resale prices, and that 
these prices and jobber nets will 
be established on a basis that 
will allow wholesalers an ade- 
quate gross margin of profit. It 
also urges that the prices finally 
decided on by the independent 
manufacturers will likewise be 
comparable to and competitive 
with list prices of car manufac- 
turers. 

A second resolution adopted by 
the Wholesaler Group  recom- 
mends that all manufacturers op- 
erating warehouses supply only 
their established stocking jobber 
outlets from these warehouses. 
The group states that in the past 
where warehouses have been op- 
erated as sales agencies, destruc- 
tive and unethical practices have 
inevitably been the result. 


July 27.— Citing ie the part of some manufacturers 
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Motor Shares Sag As Market Skids Into Valley 





War Talk and 
Other Factors 
Force Decline 


By C. J. ALEXANDER 


New York, July 27.—Under the 
pressure of the heavy selling that 
swept the stock markets this 
week, the motor shares gave 
ground with few signs of sup- 
port until they had been carried 
to new low points for the year. 
The rally of Wednesday was 
heartening but it was followed by 
the Thursday break which 
brought net losses of two to four 


points in many shares of this 
group. 
General Motors and Chrysler 


were the most active shares of 
the New York stock exchange 
during the Thursday decline. The 
break was attributed to several 
causes, including selling from 
Europe, lack of confidence in 
business generaly and selling by 
holders of stocks who had become 
discouraged at the failure of the 
market to get anywhere in recent 
months. 

There seemed to be general 
agreement that the activity in the 
automobile securities on the 
downside was not due to any par- 
ticular weakness in the industry. 
The most accredited view was 
that this activity came from the 
fact that the motor shares are so 
widely held that their prominence 
was natural. In this connection, 
it was pointed out that the mo- 
tors were among the most active 
in the rallies as well as in the 
declines. 

At their lows this week, some of 
the leading automotive issues 
were from 10 to 40 points below 
their highs for the year. 

Weekly Price Averages 

Following the rally on Wednes- 
day, the Automotive Daily News 
stock price averages showed the 
following change in the week 
ended on that day from the week 
preceding: 


This wk. Chi ange 


19.97 
20.91 — 2. 
15.80 -— 2.2 
15.62 2.86 


Last wk. 
24 motors 22.40 
10 ecar-truck companies 23.33 
10 parts-accessories 18.07 
4 tire-rubbers 18.48 


to 
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Before the afternoon rally on 
Wednesday, the severe decline 
which had been under way for 
several days had continued, with 


the result that motor shares, 
along with the rest of the mar- 
ket, suffered the most severe 


drop of the year. Again the de- 
cline was evenly distributed, with 
all groups being hard hit. If 
weakness was more notable in 
one group than another it was in 
the tire and rubber stocks. The 
A. D. N. price averages now are 
at the lowest point in many 
months. 

In line with expectations, the 
Hudson Motor Car Co. showed a 
profit for the second quarter in 
excess of that a year ago and the 
net loss for the first six months 
was less than that of the like 
period of 1933. 

Accessory Groups Earn 

General Motors’ earnings of 88 
cents a share for the second 
three months, as against 63 cents 
in the first quarter and 90 cents 
a year ago also were in line with 
what had been looked for. The 
corporation was able only to just 
about break even with a year ago 
despite the sharp increase in op- 
erations, due to higher cost of 
labor and materials. 

Earnings of the parts and ac- 
cessory companies generally are 
running ahead of a year ago for 
the second quarter and for the 
first six months. 

Among the passenger car and 
truck companies, there is a wide 
variation in the trend of earn- 
ings. Some companies still 
showed red figures for the second 
quarter and some for the first 
half year. Generally speaking 
the companies in this group were 
unable to improve on their in- 
comes for the three months 
ended June 30, although they 
were able to make better show- 


ings for the first half year. 

Although production was 
greater in the second quarter of 
this year than last, operating 
costs were much greater, due to 
higher wages and prices of ma- 
terials, reducing the profit mar- 
gins. 

A similar’ situation with regard 
to costs obtained in the first 
quarter of this year, but compari- 
sons for the first three months 
were made with a period in 1933 
that was marked by virtual busi- 
ness stagnation. 

Return of Fisk Rubber Co. to 
the “black” in the first half of 
this year was a welcome develop- 
ment and the company’s shares 
showed strength on the an- 
nouncement of the net income of 
$372,767 for the first six months. 
Perhaps the rally in Fisk several 
weeks ago was in anticipation of 
the improved earnings. 

Studebaker Bonds Rally 

Bonds of the Studebaker Corp. 
engaged in a sharp rally on the 
announcement that a _ tentative 
plan of reorganization designed 
to lift the receivership had been 
drawn by the bankers. Work 
has been going on for some time 
on the proposed reorganization 
and it seems to be nearer than 
at any time previously. Stude- 
baker bonds moved up sharply 
but reacted somewhat after a few 
days had passed without more 
definite announcement. They 
have been selling at between 45 
and 50. 

Libbey - Owens - Ford Glass Co. 
declared the regular dividend of 
30 cents a share, quarterly, on 
the common stock, payable Sept. 
15, to stockholders of record Aug. 
31. 

Electric Storage Battery Co. 
declared the regular quarterly 
dividend of 50 cents on the com- 
mon and the regular quarterly of 
a similar amount on the pre- 
ferred, both payable Oct. 1 to 
holders of record Sept. 10. 

Time for the exchange of com- 
mon stock of the Moto Meter 
Gauge & Equipment Corp. for 
common stock of Electric Auto- 
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Last Minute Wall Street Wires 


From C. J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, July 27, 3:30 P. M. 


—After a sharp rally in the 


morning session shares of the automobile companies on 
the New York Stock Exchange churned about in the 


afternoon and lost some of their gains. 


part, however, they closed 
over yesterday. 


Lite Co. has been extended to 
Aug. 19. 

The loss of the Packard Motor 
Car Co. for the second quarter 
and the first half year was an- 
ticipated in the Street, having 
been expected in view of the 
heavy expenditures in the devel- 
opment of its lower priced car. 


Libbey-Owens-Ford Co. 


Shows Gain This Year 
Toledo, O., July 27..-The Libbey- 
Owens-Ford Glass Co. reported 
net earnings of $2,532,319.59 for 
the first six-month period of 1934. 
On this basis directors of the 
company this week authorized 
the payment of the regular quar- 
terly dividend of 30 cents a share 
payable Sept. 15 to holders on 
record as of Aug. 31. The com- 
pany’s increase in business is re- 
flected in a comparison of the 
net profits for the six-month 
period of this year with the cor- 
responding period a year ago, the 
net profits exceeding those of the 
same period a year ago by 
$375,236.10. 

For the second quarter of this 
year, the company reported net 
profits of $1,161,321.81. The net 
for the first half of the year is 
equivalent to 99 cents a share on 
the 2,554,453 shares of stock out- 
standing. In making this report, 
the company said that while sales 
showed somewhat of a decline in 
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for the day with net gains 





May, improvement had been 
noted in June with sales continu- 
ing in satiatnctory volume. 


Briggs & Stratton Show 


Increase in 2nd Quarter 
Milwaukee, Wis., July 27.- 
Sharply increased earnings are 
revealed by Briggs & Stratton 
Corp., manufacturers of motor 
ear accessories, for the first six 
months of this year. In a report 
for the three months ended June 
30, the firm states profits for that 
period after all charges totalled 
$249,000 equal to 83 cents a share 

on common stock. 

This compares with net of 
$210,313 or 70 cents a share in the 
first three months of the year 
and $60,309 or 20 cents a share in 
the second quarter of last year. 
The income for the first half of 
the year of $460,000 equal to $1.53 
a share is the largest reported for 
a similar period since the first 
half of 1930 when $662,845 or 
$2.07 a share was earned. 


E. G. Budd Reports 

Philadelphia, July 27.—Net profit 
of Edward G. Budd Manufacturing 
Co. for quarter ended June 30, 1934, 
was $80,224 after taxes, deprecia- 
tion, and interest, comparing with 
net profit of $93,938 in June quar- 
ter of 1933. For six months ended 
June 30, last, net profit was $64,766 
against net loss of $303,550 in the 
first half of 1933. 
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Quarterly Profit 
Of GM Equal to 
88c Per Share 


(Continued from Page 1) 
net earnings available for divi- 
dends amounted to $69,586,613, 
compared with $48,068,176 in the 
first half of last year. 

Net sales, excluding interdi- 
visional transactions, for the sec- 
ond quarter of this year amounted 
to $303,407,073, a striking gain 
over the $191,954,311 in the same 
period of last year. For the first 
half, net sales were $508,531,153, 
compared with $311,954,474. 

Cash, United States Government 
and other marketable securities 
on June 30 amounted to $201,713,- 
115, compared with $177,303,966 six 
months previously, and $200,488,- 
763 a year previously. Net work- 
ing capital was $301,817,504, com- 
pared with $243,832,896 and $259,- 
499,831, respectively. 

During the second quarter, Gen- 
eral Motors dealers in the United 
States delivered to consumers 
314,499 cars and trucks, compared 
with only 259,395 in the second 
quarter of last year. For the 
first half, the figures were 494,972, 
against 399,764. 

Sales by General Motors to its 
dealers in the United States in 
the second quarter amounted to 
344,597 cars and trucks, against 
260,178 in the same period of 1933. 

Total sales for the quarter to 
domestic and Canadian dealers, 
and overseas shipments, includ- 
ing foreign production, amounted 
to 433,672 cars and trucks for the 
quarter, compared with 298,873 in 
the same months of eons 


McAleer Mfg. Has s New 


Steam Heating System 
Detroit, July 27.—-A new type of 
steam heating system for cars 
and trucks, claimed by its manu- 
facturers to represent the first 
major improvement in automobile 
heating since the introduction of 
the hot water heater several years 
ago, is being marketed by the 
McAleer Mfg. Co. 

The McAleer steam system 
draws its water supply directly 
from the motor block and thus 
operates on the “open circuit” 
system. The device works on low 
pressures, assuring heat at all mo- 
tor speeds. Alcohol is the only 
anti-freeze that can be used with 
the McAleer steam system. 


DuPont Profits Up 


New York, July 27.—E. I. Du- 
Pont De Nemours & Co. in the quar- 
ter ended June 30 earned 96 cents 
a share on 11,061,878 common shares, 
against 90 cents on 11,062,168 com- 
mon shares in the preceding quar- 
ter and 68 cents on 10,964,148 com- 
mon shares ended in June quarter 
of 1933. In the six months ended 
June 30 the company earned $1.86 
on 11,062,023 average common 
shares, against $1.03 on 10,918,063 
average common shares in first half 
of 1933. 





Ex-C ‘ell-O Gaining 

Detroit, July 27.—Ex-Cell-O Air- 
craft and Tool Corp. reports for 
the quarter ended June 30, a profit 
of $64,157 after all charges, equal 
to 17 cents on the 376,810 shares 
outstanding. The net profit for the 
first six months of 1934 was $200,- 
234, equal to 53 cents per share, 
compared with a net loss of $99,755 
for the first six months of 1933. The 
ratio of current assets to current 
liabilities stood at 6.4 to 1 on June 
30, 1934, compared with 3.7 to l a 
year ago. 





iin Raees Profit 

Massillon, O., July 27.—The 
Eaton Mfg. Co., of which two lock- 
washer and spring plants here are 
units, earned its present dividend 
requirements for the year in the 
first six months, it was revealed this 
week by J. O. Eaton, chairman. The 
Reliance plants and the Eaton 
Spring plant are owned by the 
Eaton Co., makers of bumpers, 
springs, axles and other automotive 
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SIDE BY SIDE / 


Nash dealers and Nash advertising say ‘‘Compare 
Nash and LaFayette with other cars— side by 
side’... and sales are on the up and up. e Since 
January Ist. 446 other dealers looked over the 
cars— compared the franchise, too... and 
became new Nash dealers. e They checked 
potential. Nash and LaFayette blanket every 
price field from the lowest to the upper medium. 
e They watched the advertising and found two 
separate, strong campaigns carrying Nash dealer 


signatures. e They compared and considered 
public acceptance — already far above last 
year. e They compared policies — factory co-oper- 
ation and reputation. e They found the Nash- 
LaFayette dual franchise a business proposition 
they wanted—a real double-barreled oppor- 
tunity —so they signed up. e Further informa- 
tion can be obtained from Nash-LaFayette 
distributors or from the Sales Department, 
Nash Motors Company, Kenosha, Wisconsin. 


NASH & LaFAYETTE 





